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Quick Review!
The Content Marketing Mission
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Our content is where
[audience x] gets 
[information y] that offers
[benefit z].
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Next Step: Topics
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Google 
Keyword 
Planner
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Your outbox is filled with content
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How to turn your email 
into high-ranking content



“Would you mind answering this 
question?”
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Invitation to contribute to a roundup



“Would you mind answering this 
question?”

“Sure! Here are a few thoughts. 
Is this helpful?”
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“Would you mind answering this 
question?”

“Sure! Here are a few thoughts. 
Is this helpful?”

“Wow! This is amazing. 
Thanks so much!”
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...exceed their expectations
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Fast forward three years...
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68 questions answered from roundups
76 questions answered from email interviews
27 questions answered from clients and friends

171 total questions and answers

+
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https://www.orbitmedia.com/blog/email-into-high-ranking-articles/
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Never waste a good conversation 
by having it in private...
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Search Engines and Authority
Do we really have a chance 
of ranking for that phrase?



How Google Works



Links are authority



Source: MOZ Search Ranking Factors 2015

The correlation between links and rankings



more links = more authority



links from authoritative websites = 
much more authority





Many outgoing links =
less authority per link











!"#$%&'()%#*+,-.).&//&$012*

!"#$%&'()*+(,&-."$/(0123"$&$

!"#$%&'()%#*+,-.).&//&$012*

!"#$%&'()*+(,&-."$/(0123"$&$



IF YOUR AUTHORITY 
IS GREATER THAN THE 

KEYWORD DIFFICULTY...
YOU’VE GOT A CHANCE
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1. Know your Domain Authority

2. Don’t expect to rank for a phrase if it’s way 
outside of your league!

ACTION: Understand authority and competition

More here: How to increase your Domain Authority

mailto:https://www.orbitmedia.com/blog/increase-domain-authority/
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Your “Site Search” is 
a source of content
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Secondary Dimensions
Add more data to any report!















1. Search for each phrase yourself. Find it?
2. Your page isn’t ranking? Optimize it!
3. You don’t have a page? Create it!
4. Adjust your navigation to help visitors find 

things faster

4 Tips from the Search Terms report
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Collaborate with 
Influencers and Partners 



“Hi, Jen! Would you like to 
contribute a quote to this article?”



“Hi, Jen! Would you like to 
contribute a quote to this article?”

“Sure, Andy! No problem. 
How does this sound?”



“Hi, Jen! Would you like to 
contribute a quote to this article?”

“Sure, Andy! No problem. 
How does this sound?”

“This is perfect. Thanks, Jen!
I’ll let you know when this is live...”
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7 Things to add to every testimonial
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How many people are waiting
for your article to go live?
Make sure it’s not zero.
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An ally in creation is an ally in promotion.
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Content as a networking tool
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YOU

YOUR
PROSPECTS

Traditional
blogging

Zero-waste
marketing

source: Zero-Waste Marketing, Orbit Media

mailto:https://www.orbitmedia.com/blog/zero-waste-marketing/
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If you’re not making friends,

you’re doing it wrong.
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Update Existing Content

...repurposing for rankings and traffic!





Which articles need a little love?
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If all of my content is up-to-date and ranking 
where I think it should be, I’ll write something new. 

If not, I’ll update and relaunch an old post.

Brian Dean
Backlinko



I fear not the man who practiced 10,000 kicks once.
But I fear the man who has practiced one kick 10,000 times.

Bruce Lee
Kung Fu Master
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You don’t need 1000 articles.
You need 100 great articles.
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WARNING! Do not change the URL
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Use URLs that are easy to reuse later...

website.com/7-url-best-practices
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Use URLs that are easy to reuse later...

website.com/7-url-best-practices

website.com/url-best-practices-webinar
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Use URLs that are easy to reuse later...

website.com/7-url-best-practices

website.com/url-best-practices-webinar

website.com/url-best-practices

No numbers, no formats!
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But not all of these pages are equal 
contributors to total traffic... 
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Accurate data helps you save time, 
budget and avoid missed opportunities.

Dana DiTomaso
Kick Point
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Research: The Ultimate Topic
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Weak
Contributor

Amazing
Contributor

Actual Content Performance
Perceived Content Performance
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source: Moz, BuzzSumo

Most content gets no links and few shares
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1. Observation: Pick a data set. Gather data.

2. Aggregation: Combine data from existing sources

3. Survey: Mass outreach and analysis

Three ways to produce research
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1. Observation: Pick a data set. Gather data.

2. Aggregation: Combine data from existing sources

3. Survey: Mass outreach and analysis

Three ways to produce research
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source: 2017 Blogger Survey, Orbit Media

https://www.orbitmedia.com/blog/blogging-statistics/
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Sonia Simone
CCO, Copyblogger Media
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Further Reading
• How to Create Your Content Marketing Mission
• Content Marketing Collaboration: 5 Ways to Upgrate Your Content
• How to Increase Your Domain Authority

• Answer the Public
• KeywordTool.io
• Open Site Explorer

Tools

https://www.orbitmedia.com/blog/content-marketing-mission-statement/
https://www.orbitmedia.com/blog/collaborative-content-marketing/
https://www.orbitmedia.com/blog/increase-domain-authority/
https://answerthepublic.com/
https://keywordtool.io/google
https://moz.com/researchtools/ose/
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