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This workshop is brought to you by Visit
California in an effort to help community
businesses maximize exposure digitally on
the world’s largest platform.
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miles
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AGENDA

What We'll
Cover Today

California Digital Optimization Academy
Recap from Part 1

Responding to Reviews

Responding to Customer Questions
Managing Images

Utilizing Posts for Updates

Understanding Insights Data
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California Digital
Industry Education Resources Optimization Academy

Online library of educational and how-to

E CalifFria Visit California Digital Optimization Program Search materials Speciﬁ cal |y created for tourism
Your Progress: Complete articles to earn badges! Inspjilring Clonﬁdencef To?Is for, . bu S i nesses S u p po rti ng Va ri ou S as pects Of
Businesses Re-Opening in the Time of .. .
cone successful digital marketing
Accessing GMB
Newbie Rookie Skilled Advanced Expert Mastermind Posts
Read 2 Articles Read 5 Articles Read 10 Articles Read 20 Articles Read 50 Articles Read 100 Articles s
- e Businesses can track their progress through
We|C0me tO the Ca|lf0m la Dlg |ta| DerapTaFeiaingongiehiy the content and earn “badges” for the

Optimization Academy brought to e quantity of content they read

Understanding Service Area

you by Visit California.

Menus, Services and Products

The California Digital Optimization project is aimed at improving the quality of California tourism content on the world's [ ) Academy CcoO ntai ns “Ask a Question” featu re
leading consumer digital trip planning and search platforms - Google, Yelp and TripAdvisor. Understanding the Local Pack
As part of that effort we've created this online academy consisting of educational and how-to materials, specifically for Ehiotos th at | S m O n |t0 red by th e M | |eS tea m

California businesses and tourism organizations. The academy contains over 100 how-to documents, resources,
reference materials, and tools to help you maximize your visibility and results across a range of digital marketing
platforms. Content is added and updated monthly so please check back regularly. Adding Managers

Use the navigation on the right to find articles relevant to your interests. Enjoy! Settings . CO nte nt is u pd ated a n d expa nd ed On a
froviedgerancle regular basis by the subject-matter experts
u of Google Analytics v . .
::wv @ c E‘m Content Marketing v at Mlles PartnerShIp

ﬁ ,,,,,,,,,,,, : et HIGH SIERRA

Questions And Answers

Social Media v

Y oj,é,,,‘ Optimization Tips v C a I ' Fnrn |a m TIN ! RseHIPS

Email Marketina v




visitca.tourismbusinessmarketing.com/site-login

. Visit ,
Caln'-'nrnla Create Your Account
I

Marketing Academy

To help you effectively market your business, this online library of educational G Sign up with Google
and how-to materials has been specifically created for businesses and
organizations like yours. Create your account to access best practices,
reference materials, videos and other resources to help improve the success
of your digital marketing efforts.

By creating an account. you agree to our Terms of
Service and ackonwledge our Privacy Policy
and Terms of Service.

Sign in using your Google account to continue.

PARTNERSHIP

Cagiﬁ%‘a‘:ﬂa miles


http://visitca.tourismbusinessmarketing.com/site-login

Sign In with your Google Account email

G Signin with Go

Signin

to continue to tourismbusinessmarketing.com

Forgot email?

To continue, Google will share your name, email address,
language preference, and profile picture with
tourismbusinessmarketing.com

Create account m

English (United States) ~ Help

Terms

PARTNERSHIP

CalifSPria miles



Enter your Google Account password

G sign in with Google

Hi Kim

@ kim.palmer@milespartnership.com

To continue, Google will share your name, email address,
language cture with
tourismbusinessi

arketing.com

Forgot password? m

English (United States) v Help Privacy Terms

CalifSPria miles

PARTNERSHIP



Access Code is: VISITCALI

To access our online library of educational and how-to materials, enter the subscription code provided to you by your
Destination Marketing Organization.

Enter your FREE Access code here:

Yes! send me updates about new educational materials and
information for my local business.

JOIN FREE WITH CODE

PARTNERSHIP

c:a!irrvs‘?-‘asa miles



E Ca!ifrvﬂ’?;\ia Visit California Digital Optimization Program Search

Your Progress: Complete articles to earn badges! Inspiring Confidence: Tools for

Businesses Re-Opening in the Time of

COvID-19
/ f Accessing GMB
— 4 — 4 — 4 — 4 — 4 —
Newbie Rookie Skilled Advanced Expert Mastermind Posts
Read 2 Articles Read 5 Articles Read 10 Articles Read 20 Articles Read 50 Articles Read 100 Articles o
nfo
Insights
Welcome to the California Digital  wessmmesnom

Business

Optimization Academy brought to s

Understanding Service Area

you by Visit California.

Menus, Services and Products

The California Digital Optimization project is aimed at improving the quality of California tourism content on the world's

leading consumer digital trip planning and search platforms - Google, Yelp and TripAdvisor. Understanding the Local Pack

As part of that effort we've created this online academy consisting of educational and how-to materials, specifically for Photos

California businesses and tourism organizations. The academy contains over 100 how-to documents, resources, Questions And Answers
reference materials, and tools to help you maximize your visibility and results across a range of digital marketing

platforms. Content is added and updated monthly so please check back regularly. Adding Managers

Use the navigation on the right to find articles relevant to your interests. Enjoy! Settings

Knowledge Panels v

Google Analytics v

@ “/% Content Marketing v
CA {iiGH SiERRa

SCADE WONDERLAND ASSOCIATION Social Media v

Wm CENTRAL COAST Optimization Tips v Ca|iF(\',\'\§"rt1ia m I Ies

ET A TASTE.
' PARTNERSHIP

Email Marketina v



Schedule Office Hours

With Miles
Pt ol =

S

Need :
Assistance
With Your
Business https://calendly.com/milespartnershipgoogledm
Profile? o/visit-california-digital-optimization-program
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https://calendly.com/milespartnershipgoogledmo/visit-california-digital-optimization-program?month=2022-06
https://calendly.com/milespartnershipgoogledmo/visit-california-digital-optimization-program?month=2022-06
https://calendly.com/milespartnershipgoogledmo/inland-empire-office-hours?month=2022-06
https://calendly.com/milespartnershipgoogledmo/ca-deserts-office-hours?month=2022-06

We want to help you maximize exposure and
engagement for your business profile because it
benefits everyone: your business, visitors and
your destination.



Moorten Botanical Garden

4.6 (428)
Botanical garden

Overview Reviews Photos

About

O © ® ®

Directions Website Save Nearby

Business profiles aggregate everything Google

Share

Vasquez Rocks Natural Area and

Nature Center

4.8 (2332)
Park

Overview Reviews

®

Photos

About

O,

Callaway Vineyard & Winery

4.5 (552)
Winery
Overview Reviews

_; N

knows about a business into one “card”

Photos

/N




Your business profile is the
single largest source

of organic exposure
for your business online.



restaurants palm springs ca o

Q Al Q Maps @ News [)Images ¢ Shopping i More

About 17,500,000 results (0.63 seconds)

Restaurants : Ratng ~  cusine v  Price v  Hours ~

Farm

47 % # (1.8K) - $$ - Provengal
6La Plaza - In La Plaza de California
Dine-in - Takeout - No delivery

The Tropicale Palm Springs
4,5 % # % % # (2K) - $§ - Restaurant
330 E Amado Rd

Opens soon - 11AM

Dine-in - Curbside pickup - No delivery

Spencer's Restaurant

4.5 % # k% # (1.4K) - $8$ - American

701 W Baristo Rd - In Palm Springs Tennis Club
Dine-in - Takeout - No delivery

> More places

https://la.eater.com » maps » best-palm-springs-restaura...

21 Essential Palm Springs Restaurants - Eater LA
Feb 23, 2022 — 21 Essential Palm Springs Restaurants - 1. Boozehounds Palm Springs - 2.
Sandfish by Engin Onural - 3. 1501 Uptown - 4. Workshop Kitchen + Bar - 5.

ﬁ.
0

Tools

& ] | 2 1win be
£ wonmoor o
Waejo R4 Palm Springs E Alejo Rd LJ
=3 Tac/Quila
%4

The Tropicale o
Palm Springs

P

Hyatt Palm Springs

1 uoAue ueipuy

. g
Palm Springs 9 ;
e s Fure‘ver ‘Manlyn

o
o“”"‘ Sherman's Deli & Bakery

W Arenas R

Py opiEa S

Wsmnoefs Restaurant @ %p;"n Springs Art

PROMINENCE

Museum Architecture...
5
| Satumino Rt

HISTORIC Rite Ald
TENNIS CLUB

|
Lykken: T(allhead@ Dol
W Ramon Rd. Ramon Rd

H Keyboard shortcuts  Map data 82022 Terms of Use

calirdrhia miles
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Better business profiles

drive more exposure
and more engagement



40%
35% Google Business Profiles Signals

25%

20%

15%

10%

o ——

5% —_— i

0%
2013 2014 2015 2017 2018 2020 2021

GBP Signals I Review Signals [ On-page Signals [ Link signals

I citation Signals Behavioral Signals I Personalization Signals [l Social Signals

@ brightlocal



Maximizing Exposure Checklist

Keep Core Information Current

Monitor & Respond to Reviews
Respond to Customer Q&A

Get Free Exposure with Posts

Upload Images Frequently

Monitor Insights Data calirdithia miles
I
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Ratings, Reviews and Replies



Gabriel Kreuther [ /2 wie arview |

4.6 hkkky

@i ~——+Customer reviews are

_
* % -
Very disappointing experience. High dollar with sub par food and very average service. Not worthy of a

posted by users directly

Response from the owner

to your Business Profile.

Thank you so much for taking the time to share your feedback about your experience at Gabriel
Kreuther. We are very regretful to hear that we did not meet your expectations. If you would allow, |

would love to be in touch with you to further discuss your experience. | can be reached at

jean@gknyc.com. Thank you in advance for your time and | look forward to speaking with you. ey a p p e a r W e reve r
Best Regards,

Jean Lee

your profile appears, and

Felipe Archondo

reviews Sort by: Newest v

are the source of your

Ready2 Retire

“star rating”

Kenny Yuen

@ D D

' 2. 8.0 8.1

Mark Rogers

- Califrnia miles

]
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98%

Of consumers
read reviews
for local
businesses

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/



https://www.brightlocal.com/research/local-consumer-review-survey/

98%  40%

Of consumers Of consumers

read reviews will only use a
for local business if it
businesses has 4 or more

stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/



https://www.brightlocal.com/research/local-consumer-review-survey/

98%  40%

Of consumers Of consumers

read reviews will only use a
for local business if it
businesses has 4 or more
stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

89

Of consumers
say they would
be ‘fairly’ or
‘highly’ likely to
use a business
that responds to
all reviews


https://www.brightlocal.com/research/local-consumer-review-survey/

Goog]e restaurants palm springs ca X & Q
QAI @ Maps @News [Images ¢ Shopping More Tools
About 17,500,000 resuits (0.63 seconds)
Restaurants : Rating v | Cuisine ~  Price v = Hours ~
Farm | £ oot | 7 s
4.7 % % % % 4 (1.8K) - $$ - Provengal W ateio R Palm Springs E Alejo Rd
6La Plaza - In La Plaza de California e/ ‘
Dine-in - Takeout - No delivery
@ The Tropicale
Hyatt Palm Springs oPal e
B 777, The Tropicale Palm Springs Trewenis s ] Q{Q
4.5 % % % * # (2K) - $$ - Restaurant p;"ms v
m Springs i
330 E Amado Rd B ey @ vFur‘ever arilyn
Opens soon - 11AM . l
Dine-in - Curbside pickup - No delives .
L n § @M Sherman's Deli & Bakery
s O W
Spencer's Restaurant 2 !
45 % %% %4 (1.4K) - $8$ - American 09.»»9«': Restaurant ® €% paim Springs Art
701 W Baristo Rd - In Palm Springs Tennis Club Museum Architecture...
Dine-in - Takeout - No delivery : i Samine R Saty-nina 04
__HISTORIC Rite Aid
TENNIS CLUB
= —
W Ramon Rd Ramon Rd
> More places 2 W\\ ; BI Mop data ©2022 Terms o Use

https://la.eater.com > maps > best-palm-springs-restaura...

21 Essential Palm Springs Restaurants - Eater LA
Feb 23,2022 — 21 Essential Palm Springs Restaurants - 1. Boozehounds Palm Springs - 2.
Sandfish by Engin Onural - 3. 1501 Uptown - 4. Workshop Kitchen + Bar - 5.
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817

Of reviews are 4.0 +
Less than 4% are one star.

4.4

Median Rating

Ca!irr"s‘rs-‘}\ia miles
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Top Performer Secrets

Calculating your rating “vector”



4.4

Great! 4‘ 53 : Calculate the average

score for your last 15
Good 4 . 42 reviews and compare it to

your overall average.
watch it 4 13 ]
do¥

PPPPPPPPPPP
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Top Performer Secrets

Responding To Reviews



= Google Business Profile Manager Q  Search businesses

ORGANIZATION . Important updates

Miles Partnership Google may send you important updates about your account

Customer reviews

E Manage locations

[ 533 Settings

Alerts when customers post reviews of your business to your Business Prg

Questions and answers

_

Alerts about questions and answers posted to your Business Profile D
®  support
Photos
I — 00 Tips and updates about photos on your Business Profile D
< Editresponse > Business Profile health
Melissa Salgado January 25,2019 Alerts and suggestions to help you keep your info accurate on your Business Profile |:|

% % % % %k Seaside Grill is a wonderful beach side
restaurant at the Kahala Resort. Although seating
can be limited, you can eat al fresco with gorgeous
ocean views. The servers are all very nice and
attentive and the food is delicious. You can also

sit at the bar and chat with the knowledgeable and
friendly bartenders. Valet parking will be validated
for 4 hours. Go check it out!

Know When Reviews are Posted

Occasional updates about new features and offers to improve your Business Profile |:|
.ciao. Mahalo for the 5-star review, Melissa! We
((( hope to see you again soon!|
Posts
Updates and suggestions about posts on your Business Profile |:|
Feedback

Occasional opportunities to send product feedback to Google D



= Google Business Profile Manager

Q

i e
4000 Sandestin Boulevard South
Miramar Beach, FL 32550

og Home

B Posts

&5 Info

il Insights
[ @ Reviews

@ Messages

@ Photos
=1 Website
B Users

‘\ Create an ad

Businesses

& @B

Settings

Review Response

Brian Zalewski
% ¥ %k % 2 days ago

The user didn't write a review, and has left just a rating.

4« Reply

Regina Royal .
* % % %% 2days ago

My husband and | came to Sandestin because | needed a mental break. | needed sun by the pool, hature walks, beach
time and bike rides. All of which | got at Sandestin. Breakfast at Sunnyside Cafe and Dinner at the all new Ovide was
perfect. | absolutely love Sandestin. | try to make it here at least once a year and like every year, this trip did not
disappoint.

Virginia Mburu :
% ¥ %% % 3 days ago

Sunset view . Absolutely beautiful

4« Reply

Kim Houston
% % % % % 4 days ago

The hotel sits right on the beach with a beautiful view. The outside and inside of the hotel was extremely clean. We
stayed in a suite with a king size bed which was extremely comfortable. The room had bunk beds for the kids with their
own small television. We had a balcony with a partial view of the beach. The hotel has an indoor pool with hot tub, and
an outdoor pool near a bar. The hot breakfast was delicious. Also, the hotel is conveniently located near the outlet mall.
We enjoyed our stay and would love to stay there again.



Responding to Positive Reviews Review Response

e Thank your happy customers for taking the time

to help your business G o

%%k k%% inthe last week
| took my Suburban here after another local shop did a poor job on my

° S uggest othe r prod ucts d is h es or se rvices to repair.The folks at the Old Statesville Road location understood my
! dilemma and worked me in quickly. They were able to offer me a loaner
try ont he| r next ViSit, but d 0 n’t ma ke Offe rs vehicle while they made the needed repairs to mine. Very friendly staff and

really wanted to make my experience a good one. The price was much
lower than | expected it to be and | have had no issues since they made the
appropriate repair. Highly recommended if you need service.

e Acknowledge any constructive criticism within
an otherwise positive review

P Helpful?

Response from the owner in the last week
We're pleased to know that your experience with us was a good one,
Carmen! Thank you for entrusting us with the care of your Suburban, and

([ ] Mention your bUSiness by name for Organic for taking a moment to recommend us to others. Your kind words are
. . greatly appreciated, and we hope you won't hesitate to let us know if we
|ndeX| ng can serve you in the future!
Gratefully,
I

Ca!ifr\"\if-i}nia miles
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Responding to Negative Reviews )
Review Response
e Noreply =youdon’t care
e Be polite, professional & friendly
e Encourage them to contact you offline 8 0 3 o

e Provide specifics on who to contact & how of un happy
customers were

won over with the
right response

e Don't offer discounts or freebies - it opens the
door for others to take advantage

e Everycomplaint has a lesson to teach about how
to improve your products, services or

communication . _visit . 4
califsrnia Miles
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a0

Home

Posts

Info

Insights

Reviews

Messaging

Photos

Bookings

Products (Beta)

Website

Users

Create an ad

Manage locations

Settings

All

Sl Rl C il e i e

response at a time

Your customers now get notified wheg

Review Response

Replied Haven't replied =

Renee Troutman

4 weeks ago
was very expensive for burnt conch fritters & crab cake..my sister & | got..dint get a refund or anyil-omg
for... More Copy link
(owner)
4 weeks ago Flag as inappropriate

Thank you for sharing your experience with us. We regret if you and your sister were not satisfied
encourage you to reach out to our general manager so we can make things right for you both. W«
hearing from you.

Edit Delete

Jeremy Musgrave
3 r 4 weeks ago

The user didn't write a review, and has left just a rating.

(owner)
4 weeks ago

Jeremy, we greatly appreciate your rating and we can't wait to welcome you back to make many more five-star memories
with us!

Edit Delete



Spam and fake content

Off-t?plc Q Content attributed to another
Restricted content individual, company or

lllegal content organization.

Sexually explicit content
Offensive content

Hate Speech ReV|eW|ng your own business

0%,

Current or former employment

Harassment and bullyi
. experience
Impersonation
Competitors trying to manipulate

Conflict of Interest your ratings

%,

PPPPPPPPPPP
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Report review

Due to high demand, expect delays in our processing of your
flag/request. Please don't flag the same review twice. Only reviews that
violate Google's content policy can be reported.

Reviews that are negative or that you disagree with, but adhere to the

content policy, won't be removed.
oren




& > C @ htps//supportgoogle.com/business/contact/business c2c v27rd=4&vi.. B3

Google My Business Help Q # 0 @

Talk to a specialist

You're currently signed in as slipperypig@gmail.com
If this isn't the account associated with your issue, please switch accounts.

What is your name? *

| Bit.ly/GMBGo

What is your relationship to the business?

Select one - ’

The information you provide helps us direct your question,

Country *

United States - I

calirfarnia miles
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Top Performer Secrets

Monitoring Questions & Answers



Big John's Rockin' BBQ (N
220 E Monument Ave Ste A, Kissimmee, FL ’ o
|
1 more answer (NOt In GMB.)

Is the outside seating area at the new Monument street location dog friendly?

I . Questions & Answers
B, ok s o E is a public feature
which appears as part
B of your Business
W Profile. Anyone can
W brought some vistors {0 see the cow and when we got here It was gore. ask, and answer
HreeR et questions about your
business.

Iy Like D Answer

James Scott
€ Local Guide - 384 reviews - 2,883 photos

10 months ago
We ate it

o Ca!irrvii-‘éia miles

PARTN ERSHIP



< Question about Barber...
6030 Barber Motorsports Pkwy,...

n Kimberly Janovitz
ayear ago
When is the fall motorcycle meet

3 R

Q beardyblu
5 18 months ago

Id say in the fall
2 R

Add an answer publicl
2 __—

< @ n

é

Py

Question about Barber...
6030 Barber Motorsports Pkwy,...

Kimberly Janovitz
a year ago

When is the fall motorcycle meet

5 3 R

But... they often
get answered

C

\,

RMW2

a year ago

Always the 2nd weekend of October. ...

| faster by Local
Guides than they

NOTE: If the 1st of October falls on a
do by the

Sunday, - the 2nd weekend (Fri. thru
Sun.) will be the 5th, 6th, and 7th.

iy 2 R

businesses, and

@
&

beardyblu

18 months ago

Add an answer publicly

< ® =

the Guides aren’t
always right.

isit . 4
Ca!irr“\'r“n.a miles
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Of audited listings had
questions from customers

<15%

Have answers from the
business owner

Ca!irrVJrS-‘Asa miles

PPPPPPPPPPP



How many inches is it

ib 4 [ Answer R

a Glenn Stoops
b9 Local Guide - 8 reviews - 4 photos

a year ago
151 feet tall. 305 feet high.

What is the quality
ib 1 [ Answer R

g maj sdq
&3 Local Guide - 51 reviews - 196 photos

7 months ago
Top

What possible penalty does she face?

does the statue of liberty wink Fello how are you?

Iy 1 D Answer ==

wer
l6 1 D Answe F:I Hemanth Ravi
W3 Local Guide - 65 reviews - 146 photos

Old Man 6 months ago

g o ) | am Fine@

&4 Local Guide - 153 reviews - 448 photos

6 months ago b3 R
Not to all....:-))

1 more answer

Questions & Answers is also generally
full of some pretty crazy stuff - soit’s
worth checking your listing.



What's the history of the statue of liberty and did a panda make it?

i 1 [ Answer R

. \Valéria Dacanal Garcia
& Local Guide - 190 reviews - 577 photos

8 months ago
Hi! Access the website. There are many informations there @

G2 P




8]

Google Business Profile Manager Q

Manage locations

S
-_

[

D S
Settings ]

®

Support

Make sure you have
notifications on and
check your answers
frequently.

Customer reviews

ts when customers post reviews of your business to your Business Profile
istai ot

e
e

e——

Questions and answers

Alerts about questions and answers posted to your Business Profile

Photos

Tips and updates about photos on your Business Profile

Business Profile health

Alerts and suggestions to help you keep your info accurate on your Business Profile

Insights

Personalized insights and tips about your Business Profile

Product updates

Occasional updates about new features and offers to improve your Business Profile

Posts

Updates and suggestions about posts on your Business Profile

Feedback

Occasional opportunities to send product feedback to Google

Mobile Notifications

Google My Business mobile app

llcee the Crannle Mvu Riicinece mnohile ann tA arrcrece valir notifiecatinne cattinAae far varir mohile

O



2Reply @Reply All (5 Forward
Sun 4/22/2018 3:54 PM
GM  Google My Business <googlemybusiness-noreply@google.com>
Rick McMahan added a new question to your listing

To CA.Clark@milespartnership.com

@ f there are problems with how this message is displayed, click here to view it in a web browser.

Google My Business

THE MODERN HONOLULU

Rick McMahan added a new question
to your listing

"Does every room have a balcony?"

— THE MODERN HONO...

m 1603, 1775 Ala Moana Bivd,

Hon...

REPLY NOW

REPORT THIS QUESTION @

Learn more oéle Play Ask an expert

o .’ App Store !l

Google LLC 1600 Amphitheatre Parkway, Mountain View, CA 94043 USA

This email was sent o you because you indicated that you'd like to receive nofifications about Questions and Answers on
your business listing. If you don't want to receive such emails in the future, please unsubscribe here. You can also change
your preferences on your Google My Business settings page by logging into https://business.google.com/settings

THE MODERN HONOLULU

1603, 1775 Ala Moana Blvd, Honolulu, HI
& All questions

Rick McMahan
Does every room have a balcony?

il Helpful?

THE MODERN HONOLULU (Owner)

Add an answer publicly

KatE
Local Guide - 14 reviews - 15 photos

4 days ago
Not all but most.

i 2

Rajesh Bahadur
Local Guide - 11 reviews - 40 photos

4 days ago
Most of yes.

iy Helpful?
vicky scharlau
Local Guide - 4 reviews - 131 photos

4 days ago
Nope.

e Lok 10




2lay vt LT
of paradise.

\Ahv RAanl, Nirant

< Question about Barber...
6030 Barber Motorsports Pkwy,...

What would you like to

g Kimberly Janovitz . lith E S
ayear ago © sV
revie!
When is the fall motorcycle meet Minut

ts, Api
5 3 2] /I OFF-TOPIC I
@ beardyblu
5 18 months ago

Id say in the fall

NO LONGER APPLIES I

ADVERTISING OR SPAM
2
HATE, VIOLENT OR INAPPROPRIATE
\ INCORRECT INFORMATION I
from
1 SOMETHING ELSE
‘ Add an answer publicly >
OKJ y roon

c o T

After you've
provided your
Oown answers,
report the bad
answers in your
profile.

Ca!ifr\'/\i?-i}\ia miles
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Post Your Own Questions & Answers!

Know this place? Answer quick questions

Review Summary Write a review Add a photo

©)
Rooms - 3.9 %k k%

Guests liked the large, clean, updated rooms, though
some said maintenance could be improved - Rooms had
views - Some guests noted the rooms could be quieter &
beds could be improved

Location - 4.4 Y% % %
Near the beach; shopping & sightseeing nearby - Easily
accessible by car - Near public transit

Service & facilities - 4.3 J ok Kk
Guests enjoyed the pool - Guests appreciated the friendly
staff - Guests spoke highly of housekeeping

View all reviews

A sipful?

uestions & answers

. Ask a question
See all questions (2)

E Answer

KatE
Local Guide - 14 reviews - 15 photos

Not all but most.

i 2

Ask a question
THE MODERN HONOLULU
5 more answers

=  THE MODERN HONOLULU
9 Posting publicly

<ing available?

spfu? - B Ans

How far is the hotel from Ala Moana Shopping area?|

Ryan Devlin
Local Guide 83 reviews - 193 photos

CANCEL POST

9 more answers

calirdenia miles
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Managing Your Visual
Representation



Photos are a key part of how potential customers

make decisions about your business. - ,
california miles

PARTNERSHIP



= Google Business Profile Manager

Compass Bar & Chill

12324 Manatee Avenue West Cover /
Bradenton, FL 34209

o3 Home
B Posts

Info

Menu

Food ordering

¢ oS8y Listings with quality photos
Y ‘5“ are twice as likely fo

Calls

— — wamwry  Jcnerate engagement

Photos

i with customers.

Website

Users

Create an ad ! .
- - . -

Businesses
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Of photos available for your
business are supplied by your
customers




%

But, customer photos account
for less than half of all views




= Google Business Profile Manager Q  searc i

owner By customer 360 Video Interior Exterior At work Team Identity > =

Add 4-5 photos per
month for a

10-30%

Lift in exposures for
your business

Messages

Bookings

=
@ Photos
|
&

Products

= Services



Top Performer Secrets

Photo Best Practices



1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.




1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.

2. ATTRACTIVE

What makes this photo eye-catching? ) I
Consider color, contrast, saturation, P
lighting, focus and leading lines.



1. INFORMATIVE

What would a potential visitor want to
know or see about this place? Consider
the scope, the scale and the context of the
place you're capturing.

2. ATTRACTIVE 3. RECENT

What makes this photo eye-catching? \ YW Customers want to know what things
Consider color, contrast, saturation, N look like right now, the're looking for
lighting, focus and leading lines. 9 A W reassurance - yes, this place is open,
“ N yes it's safe, etc.




This photo is good! It's both informative
and attractive. Easy to understand what it
is, where it’s taken from, bright colors
good contrast, good framing.

This photo is bad. It isn’t attractive -
off-kilter horizon, muddy colors, and it

isn't particularly informative - unreadable
signs/context.




Boulettes Larder
Andrew Wilson

5
&5
i MAY 2017

10,757 views

PARTNERSHIP
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Photo Best Practices

e Onlyupload photos you created or
own the complete rights to.

e Upload at least 4K images
(3840x2160).

e Don't use filters - limit your edits to
brightness, color, contrast &
saturation.

e Avoid seasonal images, unless
that’s relevant to the location
you'’re shooting.

Ca!ifr\-/\irs-i;\ia miles
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Photo Best Practices

e Keep your vertical and horizontal
lines as straight as possible.

e Shoot mostly horizontal images -
the products make much better use
of them than portrait images.

o e |[nteriors without people are
preferred to those with people.

Avoid identifiable faces & PlI, or
have release forms.

) {’fﬂ ll” ;
6/
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i rduiNiny T8,
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Top Performer Secrets

Flag Poor Quality & Irrelevant
Images for Removal
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Google Business Profile Manager

Home

Posts

Info

Menu

Food ordering
Insights
Reviews

Calls

Messages

Photos

O ¢ 3|e|m &

[+]
+

Bookings

Products

Website

Users

Q

Overview

By owner

360

Video

Interior

Exterior

>




Images may be subject to copyright.

Why are you reporting ffe hateful or sexually explicit
this photo? (Required)

Email address:
(Required)

reCAPTCHA verification:

[Requiced) I'm not a robot




Top Performer Secrets

Set Cover Photo & Logo



1053 2366 A -

Seaside Grill &

Seaside Grill @
% % % Kk & (43)
Bar & grill
Overview Posts

Your welcome offer

Set up your welcome offer
Turn followers into customers

@ 5000 Kahala Avenue, Honolulu, HI
96816-5411, United States

m 20 Ve

Home Customers Profile

4 ®

SEASIDE
(D

Photos

Google My Business

@ Be¢
-

More

< B

Home

< Video

Interior Exterior Food and drink Menu

Posts

Info

Insights
Reviews S E A GSRI IDL E

Messaging

Photos

Website

Users

Create an ad

Manage locations

Settings

©2019 Google - Terms - Privacy Policy - Content Policy - Help -



Posting Content



& Jellystone Park at Milt... Q

'ERVIEW PRICES UPDATES REVIEWS PHOT(

—
By owner By visitors

Post Updates

Jellystone Park at Milton

4.3 (207)
3-star hotel

lem Availability

Jellystone Park at Milton <
~“@ Nov 11, 2021

D

= - WE APOLOGIZE | Why Use Posts?
s INCONVENIENCE Posts provide high-visibility
" updates about changes in
services, special offers, updates
and events.

-..~ =3 4
. -

Check in Check out
Fri, Dec 3 Sun, Dec 5 22~

Check website for rates and availability

© 670 Hidden Paradise Rd, Milton, PA 17847

@ https://www.miltonjellystonepark.com/?...

We are experiencing a phone outage. The
phone company cannot provide us with an
update on when the phone lines... more

e Jellystone Park at Milton <
@ Nov 7. 2021

- Ca!ifr\'/\i?-i}\ia miles
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Barton Hills,

. Country Club
UniTea

48 58 reviews - §
Bubble tea store

o 1

f He‘lghsuwc\o
Directions Share
P » O
1 ORDER ONLINE p 0

+ Dine-in - « Takeout - «» No-contact delivery >

3
»\LD\Q
|

@ MAYNARD HOUSE, 522 E William St, Ann Arbor,
MI 48104 0

(© Openrnow: 12-10PM v ! )
Baskin-Robbin
(143
Menu Ice Crear}
N
> -

®  uniteaannarbor.com

\ Arbor Ice Cubr‘oq

R, (734)436-8945
77H5+34 Ann Arbor, Michigan

[©  Addalabel

/ Suggest an edit

From the owner

We now offer quick and
easy online ordering

t:;rsu‘gghzr\ggufyt Click th... o?&'é':'!re'g

Order online )

Ann Arbor
Charter Twp

Q  unitea ann arbor

All Maps Shopping

i see photos

UniTea
varna)| [orecaons| [ ome

48 58 Google reviews
$ - Bubble tea store

)

Images Videos

<oy st gy

£ HaacCat

Call

2
¢

Universi‘

oftMichig

See outside

2

'ORDER PICKUP ORDER DELIVERY

Service options: Dine-in - Takeout - No-contact delivery

Address: MAYNARD HOUSE, 522 E William St, Ann Arbor, MI

48104
Hours: Open - Closes 10PM v

Menu: orderunitea.com
Phone: (734) 436-8945

Suggest an edit - Own this business?

w UniTea
W or

*Onh‘rge
Ordering

We now offer quick and easy
online ordering through Menufy!
Click the button belo...

Feb 1

Order online

EN

View all

oo

< UniTea Q
OVERVIEW UPDATES MENU REVIEWS

By owner By visitors

UniTea
g
@ Feb 10,2022 <

*Onlirge
Ordering

We now offer quick and easy online
ordering through Menufy! Click the button
below to place an order online!

B Order online

w _ UniTea
@ Novs, 2021

Post Updates

Posts appear in your
business profile
throughout Google
Search and Google
Maps on mobile &
desktop

This provides a huge
amount of organic
visibility for your
message.

(That means free!)

Ca!irﬁii-‘;.ia miles
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Valentino Pizzeria Trattoria
5 Follow

iness owner

R

FREE APPETIZER

(Crispy Calamari, Meatballs Al Forno, or one of
our Homemade Soups)

JOIN OUR PAISAN CLUB!

PAISAN /pi'zén/ fellow countryman or friend
Join our Paisan Club and be the first
to know about our exclusive offers
and special promotions. Enjoy a FREE...

2 days ago

Valentino Pizzeria Trattoria
4.4 4 -« ltalian restaurant « $$ + 0.7 ...

v Latest in Cheyenne Q

Wyoming Tribune Eagle

wyomingnews.com

Paramount barista Kendrew Ellis fills
cafe with more than just coffee

There's a new art display hanging in the
Paramount Cafe, and the artist is serving
coffee just 10 feet away.Kendrew Ellis has b...

a week ago

Paramount Cafe
4.6 ¥¢ + Coffee shop + $ - Cheyenne

Steffanie Chesnut

Follow
1photo
¢ &= n e @
Explore Go Saved Contribute  Updates

@ Search here e

Latest in Kalamazoo

Best

places to

Jake Ohm

Follow
12 photos

2 days ago i 2

Air Zoo Aerospace & Science Museum
4.8 ¥ + History museum - Portage

Q = | ® fa s

Explore Go Saved  Contribute  Updates

Post Updates

Posts also appear as
part of the Explore
section of the Google
Maps mobile app

Recent updates from
businesses, customers
and local media are
featured to those
exploring your area

PARTNERSHIP
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nM / 025 ‘\\\7‘;L-¥"Hidtg
- -

= ‘ Blat W = thedali(salvador.. X &

for the Arts...
See photos = See nearby museums
__gdlarly.. 9 Jdu
Glapo \{I The Dali (Salvador Commercial Airl

Post Updates

Website Directions Save Da” Musuem' Inc.) Posts a re

4.5 2,622 Google reviews : -
8 Bank of America ATM é:; 8
$$$ - Ice cream shop

pali-Bivd Grand T ®
Modern parlour featuring handmade ice cream, gelato & sorbet in St Peter @ ’
traditional & adventurous flavours. i
rt Whitted ®
From Giapo
'lce cream reimagined'
Giapo o SRt %
9 on Google i £ o e ’:“‘g’;gﬂ%uﬁ - ‘§\. .
The Dali (Salvador Dali Musuem, o
Inc.)
47 (7,344)
Art museum - 8§
>3 Open - Closes 5:30 PM
#blog #giapo #icecream Behind Closed Doors. Thank .
#inspiration you @mwphotographynz anc ¢ Directions ‘. Call < Share
3 days ago @cuisinemagazine

5 days ago

S
-/

< &

r

Free: no cost per click

Trackable: with views
and clicks or with your
own analytics codes

Visual: include images
or videos

Engaging: include
direct links to your
website or buttons



Google Business Profile Manager Q

EE Home
I g Posts
E Info
X Menu
a Food orderin

D W ¢ B

g ¢ o

Insights

Reviews

Calls

Messzages

Photos

Bookings

Products

Website

All Offers What's new Events
Your posts

New views this
Posted 2 days ago week

1004

Updated just now

. y
,\.
Reach more
customers
fi= . -} through posts
! - F1 . -

Hook & Cook Specnal
Nov 30, 2021 - Jan 4, 2022

alented chefs will cook up you
Oy blackened, grilled, fried or

Bring your fresh Florida Keys catch in and o
up a delicious meal to enjoy dockside. Choose
a combination. Reserve your table online!

*Catch must be cleaned, deboned and filleted. Must be in sea™ag and of legal
size.

Learn more

I @ 131 views 1 0 clicks I « Share post

Post Updates

Google Business Profile
Manager

Once logged in, go to the
Posts tab and click the create
button to get started

Review views and clicks of
past posts here.

allr Srhia Miles
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Google Business Profile Manager Q, Search businesses

Create post

All Offers What's new Events
Your posts

New views this
Posted 2 day go week

A coviD-19 update  §
Order online

1004

Updated just no

/\  Changes to your business
Let customers know abo

Reach more

customers

through posts

business due to COVID-19

EE Home
Ig Posts

(=) Info

b4 Menu

@

g ¢ o

Food ordering

Insights

Reviews

Calls

Messages

Photos

Bookings

Products

Website

Learn more

Signup

Hook & Cook Special
Nov 30, 2021 - Jan 4, 2022

Bring your fresh Florida Keys catch in and our talented chefs will cook up )
up a delicious meal to enjoy dockside. Choose from blackened, grilled, fried or
a combination. Reserve your table online!

Call now
Add a button (optional)

*Catch must be cleaned, deboned and filleted. Must be in season and of legal
size.

Learn more

@ 131 views 3 0 clicks « share post :

None

Learn more Preview

@ 131 views



Go gle PGA National Sports & Racquet Club X 4 Q
QAI  Q Maps [E)Images [ News O Shopping i More Tools
About 8,630,000 results (0.58 seconds)
. PGANational St »
° Your business on Google &Racquet Club,
&% © 23,869 views this month 9
8 Edit profile %) Promote &, Customers
See photos See outside
Add update i Get more reviews ¢ Claim your credit H Tu
PGA National Sports & Racquet Club
Share the latest from your Share your review form Claim your $500 free credit Le
business with past customers from Google Ads yo LETE Diiacrons S &l
> 38 11 Google reviews
Fitness center in Palm Beach Gardens, Florida
pr— Goog
4
" ° ‘You manage this Business Profile
° s -
e= < ~
Address: 600 Ave of the Champions, Palm Beach Gardens, FL 33418
Hours: Open - Closes 5PM ~
Only managers of this profile can see this

|
Il ¢ Updates

© Addupdate  © Addoffer (3 Addevent

e PGA National Sports & Racquet Club
9

’9 PGA National Sports & Racquet Club
Mar2, 2020
on Google

Fitnesses Classes & Personal ..
Mar 9 - Mar 31
Experience the best fitng

Learn more

Fitness Classes & Personal T
Feb 24 -Feb 29

Experience the best fitness...
Feb 3,2020

Fitnesses Classes & Personal Training
Mar 9 - Mar 31

Sports & Racquet Club

ationally Certified Personal Trainers who offer full

Learn more

Learn more

Post Updates

Search Results Page
Logged in to your Google
account, find your business
on Google Search

There are several locations
where you can access
Posts (called “Updates”)

Click on a prior update to
get Offer and Event format
options

california miles
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Google

PGA National Sports & Racquet Club

QAl  Q Maps [Images @ News ¢ Shopping

& Add update

Add a descriptiol

)

Add a button (optional)

None

None

- Book
Order online
Buy
Learn more
Sign up

Call now

0/1500 [} Add photos

418

PreVieW m

ing: 561-627-4444
Pilates Private Lessons: 7725284232
Join the Club: 561-627-2000

Learn more

Post Updates

Search Results Page
Use the pop-up to enter and
update a post

PARTNERSHIP
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o What's New E Event ‘ Offer ﬁ Product >

Post Updates

Q Need some ideas? Look at some sample posts.

Best Practices for Using Posts
e Use an attention grabbing photo - bright
colors, simple, single subject

Focus your message on the first 100
characters

Add your own tracking codes to your

N call-to-action button
tall flat white to go and enjoy the best breakfa.ist in town!

Try our new maple bacon banana short sta
100 - 300 words

Order onli TR AL I
rder online Ca!lrr\qrs.lr“a m!!gps

Link for your button

http://yourrestaurant.com?utm_source=pastg&utm_medium=email:



Q0SS ¢ - BUNGNOTRE: L 1TE 4 Q 1%

" @ Searchhere 4 @
¥4 Restaurants B Gas @ B Groceries C POS* Updqies

MiLson  KELVINGROVE ~ &

QOROS;N Best Practices for using GMB Posts
S e Keep two posts live at a time to maximize
b/ S view rate for your content. More than two will
N o @‘-{9‘- reduce viewability of your oldest post.
e Remove out-of-date posts or set expiration
Googe R ] dates
Explore Palmerston North e Post regularly - at least two to four times per
® See local COVID-19 updates > month

B : SR - ) isit . v
Exp%rc Co?r?utc S:Ecd Corg?bu.,. Upﬁtcs Ca I I F(\Qfs'ln |a m I I e s
I RSHIP

PPPPPP
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& Addevent

Event title

(Example: Sale this week)

Start date

MM/DD/YYYY

Start time (optional)

‘ End date [m] ‘
MM/DD/YYYY
\ End time (optional) \
Event details
4
0/1500

Add a button (optional)

None

(s} Add photos

Sisiiee m

Marie Selby Botanical Gardens Downt.
© Jan7
RAINFOREST
MASKS or
COSTA
RICA

Rainforest Masks of Costa Rica
Exhibition & Sale

Jan 8- Jan 30

The Rainforest Masks of Costa Rica exhibition highlights
the artistry of the Indigenous Boruca tribe of Costa Rica.
For the 18th consecutive year, the Museum of Botany &
h
and painted balsa wood masks featuring the stunning

the Arts will s ase hundreds of beautiful hand-carved

flora and fauna of the tropical rainforest

Learn more

Marie Selby Botanical Gardens Downt...

An Open-air Holiday Li
DECEMBER 11 - JANUAR

Lights in Bloom®: An Open-air
Holiday Light Show

Dec 11-Jan2

Lights in Bloom®: An Open-Air Holiday Light Show will
feature more than two million lights illuminating the
gardens and walkways. Don't miss a holiday photo
opportunity, children’s arts and crafts, activities, and
entertainment. Food will be available for purchase from
the Michael's on East grill, including a cash bar. Tickets

are on sale now!

Book

Post Updates

Event-type posts have the best
overall performance.

Events have the greatest number of
available options and are
presumably viewed as more timely.

PARTNERSHIP
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903 + M afy

& Angler & Ale, 540 Du...
~. @

nearby restaurant
Create post See nearby restaurants

%
=
)
2

A coviD-19 update @ Offer  What's New

COVID-19 Update posts,
which have limited options A omemas oo shou anchangs P e
but are pinned to the top Of business due to COVID-19 | TakeDoniJ\t/e o
your profile. e

Update your status

(435) - © 64% match

This is a great place to ;[ seoroodsss
Closed - Opens 12:00 PM
reassure customers about

Add a button (optional) COVID-19 updates from business
Safety Angler and Ale is open for takeout! With
None family-style dinners, fresh pizza, bottled be...

< Share A

X Dine-in - «/ Takeout - X Delivery




ﬁ Claire Carlile: (€ & & Yy
«@i@p @clairecarlile

This is kind of a big deal! Use Google posts, and make sure
the content of those posts is good! 3¢

Q Brodie Clark @brodieseo

Nice one for Local SEOs to be aware of. Now seeing standard Posts
appears from months back by default. Would show for 7 days previously,
then "expire" and become hidden behind the 'view all' button. Glad to
see more visibility given to Posts — this change makes sense IMO.

Google the groatnorthem

Who owns the Great Northern Hotel? v l|‘||||||||||
@ Poosle typcaly spend 125 hours here

Where is Great Norther Boer from? v Reviews
&) “Torriic food. drinks, wine lis, service, and space.”

ihan oihar pub meals in the area but serving size.
or 100

el ): UPDATED 2021 Al ..
5. arilos, and 7 photos of The Groat
mmmmmm

wiew therbaniet com.

tegr.. +
The Great Northern | Urban List Melbourne
The G .

Older posts on GMB
now showing by
default on listings

12:35 AM - Jan 20, 2021 ®

QO 18 2 See Claire Carlile®’ & @& @'s other Tweets

Post Updates

Posts now have no
expiration date unless
you set one.

Be sure to check that
you don’t have old,
irrelevant posts showing

c:a!irrvs‘?-‘:,sa miles
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Measuring Exposure &
Engagement



ol

m ]

o M

D X

|5

3 B W &

Insights reporting tracks
customer exposures and
| engagement inside Google’s
e emeseencas platform - you can’t get these
" numbers anywhere else.

Google Business Profile Manager Q

Total actions 2.05K

nfo
Menu 3 /

i w - e Customer actions: website visits,

_— // phone calls & requests for directions
T— ) e Bookings

ca /e Visibility in Search & Maps

— o 14 o2 e Searchterms

e Popular times

e amasidsininiviein:  ® | OO Views

it 1 month

v
ooooo california miles



To view your
insights, select
the Insights
tab from the left
hand menu

Google Business Profile Manager

ORGANIZATION

Miles Partnership

Seaside Grill

5000 Kahala Avenue
Honolulu, HI 96816

o3 Home
E Posts

=1 Info

D4 Menu

g Food ordering
i Insights
Reviews
% Calls

E] Messages
I_Q Photos
G Bookings
(=1 Website

Your insights are moving

Your metrics will move to a new-look report. Search queries are visible, and more metrics will be added in a few months.
Learn more

See new profile performance

How customers search for your business ®

1month

Direct
People who find your Business Profile searching

for your business name or address

Discovery
People who find your Business Profile searching
for a category, product, or service

©

All searches

18,864

Branded
Customers who find your listing searching for a
brand related to your business

~7  Promote your business in minutes .
[Z start advertising now

calirdrhia miles

I PARTNERSHIP

Show up more when people search for what you offer



Old Insights Dashboard New Performance Reports

Still available to all profiles via ‘insights’ in Currently linked to from the top of the
the Google Business Profile dashboard. insights page. Will eventually replace the old
insights.

Google Business Profile Manager Q

Aihe Wildlife Boat Cruises &
Water Taxi - Stewart Island

14 Main Rd Your insights are moving

Oban, Stewart Island 9846
Your metrics will move to a new-look report. Search queries are visible, and more metrics will be added in a few months.
Performance H
Home Learn more <« PoX
See new profile performance Time period
B poss ( {3 Sep 2021-Feb 2022 -
&5 o
How customers search for your business ® Overview  Calls  Messages  Bookings  Directions  Website clicks
il Insights
1 month
455
° Direct
Messsies People who find your Business Profile searching Business Profile interactions ©
for your business name or addres
=2 Photos o9
Discovery
People who find your Business Profile searching i
Products All searches for a category, product, or service
Services 2'038 50
Branded
Customers who find your listing searching for a
BN Website brand related to your business 25
S+ Users
Nov 2021 Dec 2021 Jan2022
N\ Cresteanad
o How people discovered you
A Promote your business in minutes . Peop vou @
(3 Start advertising now
Get custom Gmail Show up more when people search for what you offer
Add new business
® 13,605 7,396
Where customers view your business on Google ®@ © People viewed your Business Profile Q Searches triggered your Business Profile
@ Businesses The Google services that customers use to find your business
Platform and device breakdown Searches breakdown
©  Linktoads I Platform and devices that people used to find your profile Search terms that returned your profile in the results
Total views 3.21K
@ setings = S

W Listing on Search
@  support /\ 1.92K



ruggedy range wilderness experience X !, Q 533 B
Q Al @ Images  Shopping @ Maps [ News : More Tools

P rof | | e About 6,730 results (0.74 seconds)
Performance . Your business on Google
Reports can also e
be accessed via

CIIUTCIT T .

Department of 5
Conservai@...

M Edit profile %2 Promote 2, Customers :

See photos

Google sea rCh by Create an offer : Claim your it ¢ Learn more about ~ : e -

your profil~

CI iCki ng P romote Let customers know about Claim your NZ$600 free th help: < Promote g X qd

your sales and discounts credit from Google Ads vid
Performance >

a n d th e n < Check how your business is performing on Google

Performance = o
® .

Y|

Advertise 4
Show up more often on Google

Add photos >
Let customers peek inside your business -

LMIIIJ

Ask for reviews >

Only managers of this profile can see this ) )
Share your review form with past customers

I

Add update >
Post updates to your customers on Google

https://www.ruggedyrange.com  }

- 2 Add offer
Stewart |S|and TOUFS & W"derness Experlence Ruggedy =s|  Create an offer and attract customers to your business >

The best Stewart Island / Rakiura and Ulva Island tours as rated on Trip Advisor. Ri

Range Wilderness Experience offers informative and personalised ... Add event >

Let customers know about events that you're hosting
You've visited this page many times. Last visit: 16/01/22
NIUW IS placve 1 olaic uic iaest ninuv

Book now
PARTNERSHIP



Maximizing Exposure Checklist

Keep Core Information Current

Monitor & Respond to Reviews
Respond to Customer Q&A

Get Free Exposure with Posts

Upload Images Frequently

Monitor Insights Data calirdithia miles
I
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Don’t forget about these resources

E caperia \fisit California Search

a Account

Your Progress: Complete articles to earn badges!

Google My Business v

Inspiring Confidence: Tools for
Businesses Re-Opening in the Time of

COVID-19
Newbie Rookie Skilled Advanced Expert Mastermind
Read 2 Articles Read 5 Articles Read 10 Articles Read 20 Articles  Read 50 Articles  Read 100 Articles Accessing GMB
Posts
Welcome to the Local Tourism Marketing Academy brought to you by Visit California. info

In an effort to help you effectively market your business, we've created this online library of educational and how-to Insights
Ce O u rS u p p o r materials specifically for businesses and organizations like yours. The library contains a collection of how-to - -
documents, resources, reference materials, and tools to help you maximize your visibility and results across a range of :;i‘:i’;igg‘g Followers in Google My
digital marketing platforms.

Reviews

We have over 100 articles available already and are adding and updating content monthly. Use the navigation on the

right to find articles relevant to your interests. Understanding Service Area

Businesses

Menus, Services and Products

Latest U pd ateS Understanding the Local Pack

Photos

Inspiring Confidence: Tools for Businesses Re-Opening in
the Time of COVID-19

Questions And Answers

Updated: June 18, 2021 Adding Managers

This article will provide some clarity for business owners and managers regarding best
practices for using Google My Business (GMB) and other free tools while navigating varying
levels of COVID-19 restrictions and re-opening t







