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IN THIS ISSUE

California Dream365TV—a network of original 
video series produced by Visit California that 
highlights everything from the best eats in the 
Golden State to its most epic adventures—is now 
streaming on Apple TV, Amazon Fire and Roku. 

Showcasing the state’s distinctive lifestyle, 
the California Dream365TV app features 
a suite of original video episodes that both 
entertain and inspire would-be travelers to 
come experience the state for themselves. 

Original Dream365TV series include  
California Dreamers; Jonny Moseley’s Wildest 
Dreams; California Dream Eater; Adventures in 
Kidifornia; California 101; and Luxury Minute. 

These series showcase everything from outdoor 
adventure and family fun to culinary hotspots 
and wellness offerings, inspiring viewers to find 
and fulfill their dreams in the Golden State.

Four new California Dreamers episodes  
produced in collaboration with Discovery 
Channel just launched, focusing on innovation 
and highlighting California-based pioneers  
who are breaking new ground across industries.

With exciting content like this regularly 
going live and now available on streaming 
devices, viewers can easily find inspiration 
for their next California adventure.

MEDIA CONTACT: KRISTEN BONILLA, VISIT CALIFORNIA, 

(916) 319-5421, KBONILLA@VISITCALIFORNIA.COM,  

MEDIA.VISITCALIFORNIA.COM 

PUBLIC CONTACT: VISIT CALIFORNIA, (916) 444-4429,  

INFO@VISITCALIFORNIA.COM, WWW.VISITCALIFORNIA.COM

California Dream365TV  
is Now Streaming
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STATEWIDE

It’s Time to Catch  
The Winter Wave
California’s winter resorts are ready to welcome 
visitors to ‘Catch the Winter Wave’ this season 
with unparalleled snow experiences and après  
ski offerings. Boasting some of the most 
spectacular views in the world, the Golden 
State’s alpine resorts are perfect for experts and 
novice skiers alike. The beautiful base villages 
and quaint mountain towns offer plenty to  
do off the slopes, and can’t-miss snow events 
happen all throughout the season. This year’s 
snow season also brings exciting new lodging 
and dining offerings included throughout this 
issue. And with gorgeous ski resorts located  
just hours away from warm sandy beaches,  
skiing and surfing all in the same weekend  
isn’t just a possibility—it’s a recommendation! 

MEDIA CONTACT: KRISTEN BONILLA, VISIT CALIFORNIA, 

(916) 319-5421, KBONILLA@VISITCALIFORNIA.COM,  

MEDIA.VISITCALIFORNIA.COM 

PUBLIC CONTACT: VISIT CALIFORNIA, (916) 444-4429, 

INFO@VISITCALIFORNIA.COM, WWW.VISITCALIFORNIA.COM

Get Tasting  
During California 
Restaurant Month
California Restaurant Month returns  
Jan. 1-31, 2019 for its ninth annual year, with 
dozens of participating destinations. Ranging 
from picturesque towns in the north to coastal  
beach cities in the south, these communities 
invite visitors to come experience their culinary 
bounty firsthand during a flurry of restaurant 
weeks and special events. Highlights include 
Monterey County’s “Get Hooked” program 
(Jan. 14-21), which showcases truly local seafood 
and the area’s commitment to sustainability; 
“Temecula’s Best of the Best Menu Items”  
(Jan. 1-31), where Temecula Valley chef ’s 
will present their favorite culinary delights; 
and the iconic “Santa Monica Restaurant 
Week” (Jan. 7-13), when the city will 
celebrate its culinary scene by creating 
healthy, custom dishes all centered around 

near Yosemite National Park features the 
first wagon accommodations in Northern 
California, complete with king-size beds and 
one or two sets of bunk beds, heating and air 
conditioning, microwaves, refrigerators, Keurig 
coffee makers, fire rings, and a picnic table. 
Located just 22 miles from the western gate of 
Yosemite National Park, the resort also offers 
cabins, yurts, RV and tent sites, a petting farm, 
swimming pool and other on-site activities.

MEDIA CONTACT: JULIE PIMENTEL,  

CELESTE/DANIELS ADVERTISING AND DESIGN, INC.,  

(541) 344-2308, JULIE@CELESTEDANIELS.COM,  

WWW.CELESTEDANIELS.COM 

PUBLIC CONTACT: AMY BERTRAM, YOSEMITE PINES 

RV RESORT AND FAMILY LODGING, (209) 962-7690, 

YOSEMITEPINESRV@MPAM.COM,  

WWW.YOSEMITEPINESRV.COM 

HALF MOON BAY

Best Western Plus 
Cameron’s Inn Debuts  
in Half Moon Bay
The Best Western Plus-Cameron’s Inn just 
opened in the quaint seaside community 
of Half Moon Bay, located 45 minutes 
south of San Francisco. The 46-room 
inn, adjacent to fun and family-friendly 
English-style Cameron’s Pub, offers easy 
access to the beach and nature trails, and 
is just a mile from downtown’s restaurants 
and shops. Hotel amenities include a full 
complimentary hot breakfast, exercise room, 
business center, laundry room, and a 24-hour 
front desk equipped to direct guests to their 
excursions throughout Half Moon Bay. 

MEDIA CONTACT: KELLY CHAMBERLIN,  

CHAMBERLIN PUBLIC RELATIONS, (415) 336-4332,  

KELLY@CHAMBERLINPR.COM, WWW.CHAMBERLINPR.COM 

PUBLIC CONTACT: DAVID ROMERO, STAY CAL  

HOTELS, (650) 372-5151, DAVID@STAYCAL.COM,  

WWW.STAYCAL.COM 

LOS ANGELES

Los Angeles Airport 
Marriott Undergoes 
Transformation
Ushering in the next generation of an L.A. 
icon, the Los Angeles Airport Marriott (LAX 
Marriott) paves the way for a new age of travel, 
with the recent completion of a transformative 
$44 million re-imagination of the entire 
property. A flagship hotel in the Marriott brand 
portfolio, the LAX Marriott re-emerges as an 
ultramodern hub of Southern California travel, 

one ingredient—the persimmon. For a full 
list of participants, visit DineInCA.com.

MEDIA CONTACT: KRISTEN BONILLA, VISIT CALIFORNIA, 

(916) 319-5421, KBONILLA@VISITCALIFORNIA.COM,  

MEDIA.VISITCALIFORNIA.COM 

PUBLIC CONTACT: VISIT CALIFORNIA,  

(916) 444-4429, INFO@VISITCALIFORNIA.COM,  

WWW.VISITCALIFORNIA.COM

ACCOMMODATIONS

GLEN ELLEN

Renovated Olea Hotel 
Reopens in Glen Ellen
Rebounding from October 2017 Northern 
California fires, the historic Olea Hotel 
just reopened in Glen Ellen. While the 
boutique hotel’s three main buildings 
survived unscathed, with minimal smoke 
damage to the lobby and guest rooms, the 
fires burned two guest cottages, the garden, 
fencing and landscaping. The owners 
used the renovations as an opportunity to 
expand the hotel’s offerings, adding a new 
pool, hot tub, landscaping and interior 
upgrades to the entire property. The hotel, 
built around 1900, now boasts a fresh, 
mid-century modern luxe vibe designed to 
inspire plenty of Instagram moments. The 
inn features a renowned complimentary 
two-course plated breakfast and buffet with 
a distinctive menu which changes daily.

MEDIA CONTACT: ASHISH PATEL, OLEA HOTEL,  

(707) 996-5131, ASHISH.PATEL@GMAIL.COM,  

WWW.OLEAHOTEL.COM 

PUBLIC CONTACT: CUSTOMER RELATIONS,  

OLEA HOTEL, (707) 996-5131, STAY@OLEAHOTEL.COM,  

WWW.OLEAHOTEL.COM

GROVELAND

New Pioneer Glamping 
Experience Emerges Near 
Yosemite National Park
Wild West enthusiasts can unleash their 
inner pioneer by staying in a new furnished 
Conestoga wagon at Yosemite Pines RV 
Resort. This new glamping experience 
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and a stylish destination to make an authentic 
L.A. connection. The new LAX Marriott 
dazzles with new high-tech and high-touch 
services, brand new spaces and one-of-a-kind 
amenities, while also celebrating its roots and 
the nostalgia of early Hollywood. Notably, the 
re-imagined LAX Marriott debuts several new 
developments, including its M Club Lounge, a 
sky-high lounge that features 4,000 square feet 
of space for Elite Marriott Rewards members 
to work or recharge. A new great room where 
travelers can enjoy a place to not simply pass 
by, but to pass the time. Outdoors, beneath 
the Los Angeles Airport Marriott’s “wave of 
balconies,” an Instagram-favorite locale that 
gives the appearance of an ocean wave, travelers 
recharge poolside in the California sun at 
the LAX Marriott’s centerpiece, a tropical, 
resort-style pool area. The LAX Marriott’s 
new food and beverage concepts explore the 
diverse flavors of L.A., and capture the unique 
spirit of the city. The impressive property-
wide transformation completely revitalized 
and re-imagined the iconic LAX Marriott.

MEDIA/PUBLIC CONTACT: HALEY MESSNER,  

FAST FORWARD EVENTS, (619) 312-1212,  

MESSNER@FASTFORWARDEVENTS.COM,  

WWW.MARRIOTT.COM/HOTELS 

MENDOCINO

Mendocino Transforms 
Historic Water Towers  
into Lodging
Known for its green ethos, the village of 
Mendocino recently brought recycling 
to a whole new level by repurposing a 
variety of historic water towers into unique 
accommodations. In the 1800s these 30- to 
40-foot structures used windmills to draw 
water from the ground to be stored in tanks. 
Today about a dozen water towers remain, 
down from more than 100 a century ago. 
The village now boasts 10 conversions from 
this preservation trend, including the new 
Blue Door Group’s JD House, which offers 
contemporary design, slick amenities and vast 
ocean views. Nearby, the Water Tower Cottage 
at the Inn at Schoolhouse Creek also delivers 
on views while providing a private hot tub. 
Other notables include: the Tower Cabin at 
Oz Farm, featuring a wood stove and funky 
décor; the three-story Redwood Tower at 
Sweetwater Inn & Spa, with its commanding 
views of the Pacific; the Bever-Roberts Tower 
set in the heart of the village; and Room 13/
The Water Tower House at the MacCallum 
House, a hotspot for upscale dining. 

MEDIA CONTACT: KOLEEN HAMBLIN,  

KOLI COMMUNICATIONS, (800) 487-9057,  

KO@KOLICOMMUNICATIONS.COM,  

WWW.VISITMENDOCINO.COM 

PUBLIC CONTACT: ALISON DE GRASSI, VISIT MENDOCINO, 

(707) 964-9010, ALISON@VISITMENDOCINO.COM  

WWW.VISITMENDOCINO.COM 

MILL CREEK

Childs Meadow Inn  
Gets a Facelift
Visitors to Lassen Volcanic National Park can 
experience new upgraded accommodations 
at the historic Childs Meadow Inn. Located 
in the Village of Childs Meadow, the hotel 
just unveiled 19 quaintly refurbished rooms 
boasting breathtaking views. The new rooms—
which feature premium linens and towels, 
Serta mattresses, microwaves, refrigerators, 
HDTV and ceiling fans—join a variety of 
housing options, including 22 RV spaces 
with full hookups (50 amp) and seven tent 
sites. Located just outside the southwest 
entrance to the park, the property began as a 
homestead about a century ago and evolved 
into a place where travelers could stay while 
visiting the live volcano. Today the resort 
attracts a new generation with its expanded 
offerings, from seasonal trail riding and a 
group event area to the Village Mercantile, 
which offers everything from cross-country 
ski and mountain bike rentals to outdoor 
gear, specialty apparel, snacks and sundries.

MEDIA/PUBLIC CONTACT: WENDY REHBERG,  

VILLAGE AT CHILD’S MEADOW, (530) 604-2901,  

WENDYREHBERG@YAHOO.COM,  

WWW.THEVILLAGEATCHILDSMEADOW.COM 

PUBLICATION CREDITS

What’s New is produced and distributed by 

Visit California. Visit California is a not-for-

profit, 501(C)(6) corporation formed in 1998 

to work jointly with the State of California’s 

Division of Tourism to implement the annual 

Marketing Plan, which promotes California as  

a travel destination.

State Of California

Edmund G. Brown Jr., Governor

Visit California

Caroline Beteta, Chief Executive Officer
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MEDIA CONTACTS

media.visitcalifornia.com

Ryan Becker

Vice President of Communications

(916) 319‑5403 | rbecker@visitcalifornia.com

Angie Pappas

Director of Public Relations

(916) 233-0255 | apappas@visitcalifornia.com

Kristen Bonilla

Domestic Public Relations Manager

(916) 319‑5421 | kbonilla@visitcalifornia.com

Lindsey Guinn

International Public Relations Manager

(916) 233‑0303 | lguinn@visitcalifornia.com

Molly Okumura

Media Relations Coordinator

What’s New in California Editor

(916) 233‑0277 | mokumura@visitcalifornia.com

WHAT’S NEW CREDITS AND CONTACTS

CONSUMER CONTACTS

Consumers can receive free California  

travel planning information by visiting  

www.visitcalifornia.com or by writing to:

Visit California

555 Capitol Mall, Ste 1100 

Sacramento, CA 95814 

Tel: (916) 444‑4429 

Fax: (916) 444‑0410 

E-mail: info@visitcalifornia.com

Residents of the United States and Canada  

can also receive travel planning information  

by calling 1-(800) 862‑2543. International 

travelers need to dial (916) 444‑4429.
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OAKLAND

New Hotel Springhill 
Suites Coming to  
Oakland Airport District
Starting March 2019, visitors using  
Oakland International Airport as their 
gateway can stay at the new Marriott 
Springhill Suites, a new-build property by 
Monarch Hotels Inc. offering 134 suites.  
The $25 million, five-story hotel, located  
at 195 Hegenberger Road, will offer an  
on-site bistro, swimming pool, business 
center, meeting rooms, select-service kitchen, 
lobby bar and complimentary breakfast.

MEDIA/PUBLIC CONTACT: ALLIE NEAL, VISIT OAKLAND, 

(510) 208-0529, ALLIE@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

RIVERSIDE

The Mission Inn Hotel 
& Spa Unveils The 
Kensington Kelly Suite
The historic Mission Inn Hotel & Spa, located 
in Riverside, debuted its newest specialty 
guest suite—the Kensington Kelly Suite— 
in October. Named after Mission Inn Owner, 
Vice Chairman and COO Kelly Roberts’ first 
born granddaughter, Kensington Kelly, the 
extravagant guest room is a mini-European 
castle unto itself and features a royal design, 
signature amenities, six different in-room spa 
offerings, and additional indulgent extras.  
The suite creates the ultimate fairytale 
getaway for children and adults alike and 
is perfect for special birthday celebrations, 
bridal showers and guests looking to escape 
to a pink paradise hidden within The Mission 
Inn. Amenities include Kensington Kelly 
cupcakes, Kensington Kelly embroidered 
bathrobes and slippers, and a charming 
afternoon tea set to be enjoyed in the suite’s 
sitting room. The property offers a variety 
of packages, tailored for adults, children, 
and mother-and-daughter getaways. 

MEDIA/PUBLIC CONTACT: KATIE BELL,  

WAGSTAFF WORLDWIDE, (323) 417-1488,  

KBELL@WAGSTAFFWORLDWIDE.COM,  

WWW.MISSIONINN.COM 

RUNNING SPRINGS

Getaway Launches  
First West Coast  
Tiny Cabin Outpost
East Coast-based travel and wellness company 
Getaway will bring its mindful travel approach 
to the West Coast this March with the 
launch of its Los Angeles Outpost. Located in 
Running Springs, just two hours from L.A., 
the Outpost will offer 30 two-person cabins, 
10 four-person cabins, and two handicap 
accessible cabins. Available for booking 
starting in December 2018/January 2019, 
the winter nightly rates will start at $119. The 
L.A. Outpost joins three established Getaway 
locations in New York, Washington D.C., 
and Boston, bringing the company’s modern, 
minimalist travel model and fundamental 
values of balance, simplicity, ritual, quiet 
and leisure to surrounding city dwellers. 

MEDIA/PUBLIC CONTACT: JESSIE LEVINE,  

WAGSTAFF WORLDWIDE, (323) 430-8410,  

JESSIE@WAGSTAFFWORLDWIDE.COM,  

WWW.WAGSTAFFWORLDWIDE.COM 

SAN DIEGO

Historic Landmark  
Set to Debut as  
Guild Hotel in January 
Marriott will breathe new life into San Diego’s 
1920s-era Army-Navy YMCA building this 
January with the opening of The Guild, a 
new 162-room Marriott Tribute Portfolio 
property. The new boutique design will revive 
a hospitality space that once served as a place 
of respite and leisure for millions of service 
men and women the world over. The Guild’s 
exterior Italian Renaissance-style detailing, 
facade and grand staircase will remain largely 
untouched, contrasted by a contemporary 
lobby with a full-service bar. Guest rooms 
will range from cozy, European-inspired 
accommodations to a two-bedroom penthouse 
suite with a private rooftop deck. A signature 
restaurant will highlight the city’s indoor/
outdoor lifestyle with lush, greenery-filled 
surroundings and a light, Mediterranean-
inspired menu. The YMCA’s former 
basketball court with an elevated running 
track will transform into a grand ballroom.

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO,  

SAN DIEGO TOURISM AUTHORITY,  

(619) 557-2838, SWEINBERG@SANDIEGO.ORG,  

WWW.THEGUILDHOTEL.COM 

SANTA ROSA

Vintners Inn Undergoes 
$17 Million Expansion
Following a two-year, $17 million  
expansion, the Vintners Inn will unveil 34 
new Vineyard View rooms and suites along 
with a 5,000-square-foot, state-of-the-art Vi 
La Vita Spa this fall. These updates complete 
the master renovation for the inn, which also 
included the breakfast and lunch hot spot 
River Vine Café that opened summer 2017. 
Reminiscent of a Mediterranean village, the 
California Green Lodging-certified resort 
spans 98 acres of lush vineyards and artfully 
landscaped grounds with courtyards and 
fountains. All the rooms and suites offer views 
of the estate vineyards from either private patio 
or balcony spaces, and feature sunlight-filled 
French doors; California king-size beds, plump 
down comforters and featherbeds, and high-
end bath amenities. The full-service day spa 
provides five well-appointed treatment rooms 
with custom services, as well as a spa menu, 
relaxation lounge, indoor caldarium, and 
an outdoor pool and deck. Guests can enjoy 
“Vineyard Vinyasa” classes, followed by a glass 
of local, Sonoma County wine, as well as a new 
fitness center with stationary bikes overlooking 
the grounds and the herbal labyrinth garden.

MEDIA CONTACT: MARCELLA THOMPKINS, MCCUE 

MARKETING COMMUNICATIONS, (213) 985-1011, 

MARCELLA@MCCUECOMMUNICATIONS.COM ,  

WWW.MCCUECOMMUNICATIONS.COM 

PUBLIC CONTACT: FRONT DESK, VINTNERS INN,  

(800) 421-2584, INFO@VINTNERSINN.COM,  

WWW.VINTNERSINN.COM 

SCOTTS VALLEY 

New Four Points  
by Sheraton Scotts  
Valley Opens
The first Four Points by Sheraton hotel in 
Santa Cruz County opened in summer 2018 
in Scotts Valley, just six miles from the beaches 
of Santa Cruz. This new property features 128 
rooms, 1,400 square feet of meeting facilities 
plus a boardroom with an attached patio, full 
service breakfast, evening dinner and light 
bites, and a large veranda surrounded by the 
upland slopes of the Santa Cruz Mountains 
and vineyards. Hotel amenities include a 
24-hour fitness center, a business facility and 
complimentary high-speed internet. The hotel 
features the brand’s signature Best Brews & 
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BBQTM program offering refreshing local craft 
beers and seasonal barbecue-style appetizers. 
Best Brews provides guests with the opportunity 
to sample craft beers and enjoy authentic 
local flavors at the hotel pub Fifty Thirty, 
each brew strategically chosen for its unique 
flavor, popularity and quality ingredients.

MEDIA/PUBLIC CONTACT: CHRISTINA GLYNN,  

VISIT SANTA CRUZ COUNTY, (831) 429-7281,  

CGLYNN@SANTACRUZ.ORG, WWW.VISITSANTACRUZ.ORG 

TEMECULA

Best Western Plus Enters 
Temecula’s Hotel Scene
The Best Western Plus Temecula Wine Country 
Hotel & Suites debuted Oct. 1, 2018 just steps 
away from the heart of Old Town Temecula,  
its Mission Revival architecture blending 
seamlessly into the historic neighborhood. 
Designed as a convenient jumping point to 
Temecula Valley wine country, the hotel offers 
60 spacious rooms, including 30 double and  
30 king accommodations. The rooms include 
cozy bedding, large-screen TVs, a work station 
and free Wi-Fi. The suites come equipped  
with oversized polished bathrooms with 
lighted mirrors. The breakfast room features an 
outdoor covered patio to enjoy the year-round 
sunny weather, as well as an indoor pool. 

MEDIA CONTACT: ANNETTE BROWN,  

VISIT TEMECULA VALLEY, (951) 491-6085,  

ANNETTE@VISITTEMECULAVALLEY.COM,  

WWW.VISITTEMECULAVALLEY.COM 

PUBLIC CONTACT: VISITOR CENTER,  

VISIT TEMECULA VALLEY, (951) 491-6085,  

INFO@VISITEMECULAVALLEY.COM,  

WWW.VISITTEMECULAVALLEY.COM

TRUCKEE

Lodge at Big Springs 
Transforms Third Floor
The Lodge at Big Springs will soon unveil a 
makeover that converts the third floor of the 
building into a space where families and groups 
can gather comfortably, overlooking Northstar 
California’s Mid-Mountain through spanning 
windows. The renovation pays homage to 
Truckee’s railroad and logging history through 
rustic seating, décor and fixtures. The ski 
lodge, a day lodge accessible by the Big Springs 
Gondola, offers a convenient place where skiers, 
snowboarders, and groups of friends and families 
can dine, relax and chat. Offering immediate 
access to upper mountain lifts, The Lodge at 

Big Springs provides fresh breakfast and lunch 
options including breakfast burritos, the 
grilled-to-order Epic Mountain Burger, entree 
salads, hot chili with cornbread and more. 
Guests can bring their food to the refreshed 
third floor space, or lounge by the fire outside 
with an impressive view of the mountain.

MEDIA/PUBLIC CONTACT: STEPHANIE MYERS,  

(775) 343-5886, SMYERS4@VAILRESORTS.COM,  

WWW.VAILRESORTS.COM

CULINARY

CARMEL-BY-THE-SEA

Yeast of Eden  
Coming to Carmel
A new eatery—Yeast of Eden—is on the rise 
in Carmel-by-the-Sea. The latest endeavor 
from the father and son team behind the 
popular Alvarado Street Brewery, Yeast of Eden 
Restaurant & Brewery aims to shake things up 
with distinctive small-batch beer paired with 
brew-friendly California cuisine. Set to open 
just after the New Year, the restaurant will 
produce 150 gallons at a time using California-
grown hops and malts. The space, occupying 
4,600 square feet on the ground floor of 
Carmel Plaza, will include a 96-seat eatery, an 
8-seat private dining room, a 15-seat bar and 
space for 40 on the dog friendly outdoor patio. 

MEDIA CONTACT: MEDIA REPRESENTATIVES,  

MONTEREY COUNTY CONVENTION & VISITORS BUREAU, 

(888) 221-1010, MEDIA@SEEMONTEREY.COM,  

WWW.SEEMONTEREY.COM

PUBLIC CONTACT: MANAGER, YEAST OF EDEN,  

(831) 655-BEER, INFO@ALVARADOSTREETBREWERY.COM, 

WWW.ALVARADOSTREETBREWERY.COM

HEALDSBURG

Healdsburg Heralds  
New Tasting Room
Taste wines that favor nuance over power 
in Lioco Wine Co.’s new contemporary, 
California-coastal tasting room just steps off 
the historic downtown plaza in Healdsburg, 
in northern Sonoma County. Lioco buys fruit 

from distinctive California vineyards in Sonoma, 
Mendocino and Santa Cruz counties. The focus 
is on Chardonnay, Pinot Noir and Carignan 
with an emphasis on older vines, sites with 
tougher soil and select clones. Named Wine & 
Spirits Magazine’s “2016 Winery of the Year,” 
Lioco focuses on minimalist style wines, offering 
a range of tasting options. The “Board Room 
Experience” includes an elevated, guided tasting 
of library, large format, and off-menu wines from 
blown glassware behind sliding glass doors. The 
Board Room seats up to 10 people and includes 
expertly paired plates of local cheese and 
charcuterie. Guests can also sip a cold glass of 
rosé in a lounge setting while enjoying an ever-
changing playlist of vintage vinyl records and 
hearing the colorful stories behind the wines.

MEDIA CONTACT: ANGEL POSTELL, SIPINDIPITY,  

(843) 557-4077, ANGEL@SIPINDIPITY.COM,  

WWW.SIPINDIPITY.COM 

PUBLIC CONTACT: TASTING ROOM, LIOCO WINE CO., 

(707) 395-0148, TASTINGROOM@LIOCOWINE.COM,  

WWW.LIOCOWINE.COM 

IRVINE

Sanrio Opens First-Ever 
Hello Kitty Grand Cafe
Sanrio, the global lifestyle brand best known 
for pop icon Hello Kitty, just unveiled the 
highly anticipated Hello Kitty Grand Cafe on 
Sept. 14, 2018. Housed in the Irvine Spectrum 
Center, this opening marks the brand’s first-
ever cafe concept, offering Hello Kitty Cafe 
favorites and new Afternoon Tea and Cocktail 
Service programs. Guests can choose among 
dual experiential spaces—a fast casual cafe 
setting open to the public and a separate private 
room for the reservation-only afternoon tea 
program and cocktail service. In addition to 
the popular Hello Kitty Cafe menu offerings, 
exclusive new menu additions include made-
to-order mini hot donuts and a pick-your-own 
four-piece set of Sanrio character mini cakes. 
The unique, cute-sophisticated space features 
classic white walls adorning kawaii Hello Kitty 
icons and one-of-a-kind artworks created for this 
location, as well as branded gift items for sale.

MEDIA CONTACT: LISA STRANGIS, MODERN CURRENCY PR, 

(818) 219-5049, LISA@MODERNCURRENCYPR.COM,  

WWW.MODERNCURRENCYPR.COM

PUBLIC CONTACT: CUSTOMER SERVICE, (949) 536-5357, 

GENERAL@SANRIO.COM, WWW.SANRIO.COM 

http://media.visitcalifornia.com
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KIRKWOOD

Kirkwood Mountain Resort 
Transforms Restaurant
The Kirkwood Mountain Resort will soon 
transform The Cornice Bar and Grill into 
The Cornice Pizza. Scheduled to debut late 
2018 in the Kirkwood Village, the restaurant 
features a fresh concept and retro interior 
design just in time for ski season. Inspired 
by the 80s with newly installed neon lights 
and bold colors, the design preserves the 
lively spirit of this Kirkwood staple. The 
menu includes unexpected pairings and 
traditional favorites, with plenty of build-
your-own pie options. After a day on the 
backside, learning new terrain as a family 
or dropping off the Wall, The Cornice Pizza 
aims to offer an ideal space to fill up, share 
stories and grab the karaoke microphone.

MEDIA CONTACT: STEPHANIE MYERS,  

KIRKWOOD MOUNTAIN RESORT, (775) 343-5886,  

SMYERS4@VAILRESORTS.COM, WWW.VAILRESORTS.COM 

PUBLIC CONTACT: GUEST SERVICES,  

KIRKWOOD MOUNTAIN RESORT, (209) 258-6000, 

KIRKWOODINFO@VAILRESORTS.COM,  

WWW.VAILRESORTS.COM

LAGUNA BEACH

The Ranch at Laguna 
Beach Unveils Lost  
Pier Cafe
The Ranch at Laguna Beach recently opened 
the Lost Pier Café, a barefoot beach café 
serving up fresh California cuisine and 
iconic coastal views. Located at the south 
end of Aliso State Beach, the new oceanfront 
restaurant serves guests and the public daily 
from 8 a.m. to 3 p.m. A free resort shuttle 
transports guests to and from the restaurant, 
where Executive Chef Kyle St. John creates 
California cuisine showcasing the region’s 
bountiful year-round array of vibrant organic 
ingredients. Highlights include breakfast 
burritos, avocado toast, tacos with local 
seafood, burgers, fresh salads and kid-ready 
finger foods like chicken strips, fries and more. 
Visitors can also rent beach equipment at the 
café, from towels to boogie boards and more.

MEDIA CONTACT: CHRISTINA MCGOLDRICK,  

VICTORIA KING PUBLIC RELATIONS, (310) 207-5175, 

CHRISTINA@VKPR.COM, WWW.VKPR.COM 

PUBLIC CONTACT: CAITLIN CURRY,  

THE RANCH AT LAGUNA BEACH, (949) 395-0723,  

CAITLIN@RANCHLB.COM, WWW.THERANCHLB.COM 

OAKLAND

Brown Sugar Kitchen 
Sweetens Oakland’s  
Dining Scene
Celebrity Chef Tanya Holland aims to open 
her second Brown Sugar Kitchen—called 
BSK—in Uptown Oakland in late fall 2018. 
The “Top Chef” Season 15 contestant, 
famous for her unique, modern take on soul 
food, will mix things up a bit with the new 
location, focusing less on breakfast food, 
but keeping favorites such as Chicken and 
Waffles, Shrimp and Grits, and Smoked Pork 
Hash. Focusing on locally grown, organic and 
seasonal ingredients whenever possible, the 
menu reflects Tanya Holland’s family history 
of entertaining family and friends, formal 
training at La Varenne Ecole de Cuisine in 
France and love of food from a wide variety of 
cultures. She aims to unveil the eatery in late 
fall 2018 for breakfast and lunch six days a 
week, adding dinner service after the New Year. 

MEDIA CONTACT: ALLIE NEAL, VISIT OAKLAND,  

(510) 208-0529, ALLIE@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

PUBLIC CONTACT: VISITOR SERVICES, VISIT OAKLAND, 

(510) 208-0529, PR@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM

OLYMPIC VALLEY

$1.4 Million in Renovations 
at Alpine Meadows  
Base Lodge
The Alps-inspired Alpine Meadows Base 
Lodge will re-open for winter 2018-19 with 
$1.4 million in renovations. The renovated 
food court and expanded marketplace will 
offer house-made breakfast burritos and fresh 
pastries, a large selection of grab-and-go 
salads, snacks, and a self-serve barista bar will 
feature espresso, cappuccino and lattes from 
Santa Cruz’s Verve Coffee Roasters. All new 
outdoor furniture will outfit the deck at Alpine 
Meadows so guests can soak up the sun and 
enjoy the expanded cocktail service offered 
by Stoked Oak. Last Chair Bar will open into 
the main lodge space to offer additional bar 
seating, and a cozy new family seating area is 
adjacent to the grand fireplace. Finally, three 
new large TVs and tall beer garden-style tables 
at Alpine Bar welcome the sports bar crowd.

MEDIA/PUBLIC CONTACT: LIESL HEPBURN,  

SQUAW VALLEY | ALPINE MEADOWS,  

(530) 452-7111, LHEPBURN@SQUAWALPINE.COM,  

HTTP://SQUAWALPINE.COM 

PETALUMA

Stockhome Brings  
New International  
Flavors to Petaluma
Sonoma County culinary hotspot Petaluma 
just welcomed its latest restaurant, Stockhome, 
featuring street-food cuisine popular in 
Stockholm, Sweden. In this family-friendly, 
counter-service eatery, husband-and-wife 
team Roberth and Andrea Sundell—
longtime Petaluma residents who also own 
PLÄJ Restaurant in San Francisco—present 
their favorite things to eat when they visit 
Stockholm. The menu is inspired by current 
Swedish favorites, with heavy influences 
from the Middle East, as well as several 
classic Swedish offerings. Stockhome is 
open for lunch and dinner five days a week, 
Wednesday through Sunday, for both dine-
in and to-go meals. Choose from kebabs, 
wraps, German sausage, bratwurst, substantial 
salads, and small plates like roasted beets and 
Icelandic yoghurt with hazelnuts, or grilled 
stone fruits with barley and pomegranate 
molasses. Entrées include steak, salmon, a 
breaded veal cutlet and mashed potato bowls. 
Desserts include Swedish pancakes, raspberry 
yoghurt ice cream and a banana split.

MEDIA CONTACT: ROBERTH AND  

ANDREA SUNDELL, STOCKHOME, (707) 981-8511,  

ANDREA@PLAJRESTAURANT.COM,  

WWW.PLAJRESTAURANT.COM

PUBLIC CONTACT: MANAGER, STOCKHOME,  

(707) 981-8511, INFO@STOCKHOMERESTAURANT.COM, 

WWW.STOCKHOMERESTAURANT.COM 

SAN LUIS OBISPO

Croma Vera Reveals  
New Tasting Room 
Croma Vera’s new tasting room and wine 
lounge just opened near the downtown San 
Luis Obispo core on Broad Street. Specializing 
in Spanish varietals such as Albarino and 
Tempranillo, Croma Vera guides sustainably 
grown grapes, allowing each vineyard to reveal 
its true, unique colors. Guests can reserve the 
private room—which seats eight people for a 
private tasting or educational event—or drop in 
for an intimate tasting of handcrafted, small-lot 
wines. In addition to regular pick-up parties, 
Croma Vera provides guided, educational 
tastings by reservation.  
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A larger educational series, including  
classes on blind tasting and developing  
the palate, are slated for release in late fall.

MEDIA CONTACT: MOLLY KERN,  

SAN LUIS OBISPO CHAMBER OF COMMERCE,  

(805) 786-2763, MOLLY@SLOCHAMBER.ORG,  

WWW.SANLUISOBISPOVACATIONS.COM 

PUBLIC CONTACT: DUSTY COLYER-WORTH, SAN LUIS 

OBISPO CHAMBER OF COMMERCE—VISITOR CENTER, 

(805) 781-2777, VISITORCENTER@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM

SAN DIEGO

Ballpark Becomes  
Home Base for  
Open-Air Food Market 
Lane Field Park Markets, a new open-air 
food vendor venue, just opened in San Diego, 
satisfying diverse appetites with everything 
from Mexican and Moroccan to Vietnamese 
and Italian cuisine. Located in the historic 
ballpark that was home to the Pacific Coast 
League Padres from 1936 to 1957, the market 
also offers lawn games, creative hard-good 
vendors and live music. Food vendors include: 
Dang Brother Pizza, serving woodfired 
pizza from a vintage fire truck; Doggos 
Gus, featuring gourmet hot dogs; Brazilian 
Guys, offering stuffed hash browns; Parana 
Markets, offering sweet and savory empanadas; 
Popo Bros, selling Vietnamese banh mi; 
Medina, providing Morrocan-Baja dishes; 
and BBQusion, dishing up slow-cooked beef 
brisket. Other options include Patson’s Gooey 
Cookies, Pure Burger, Fit Taco and Gnarly 
Nachos. The outdoor market is open to the 
public every Sunday and features pop-ups. 

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SANTA ROSA

Raku Ramen & Rolls  
Opens in Santa Rosa
Celebrate the foods of Japan with authentic 
ramen and sushi at the new Raku Ramen & 
Rolls restaurant in the Montgomery Village 
shopping center in Santa Rosa, in central 
Sonoma County. Popular sushi burrito food 
truck chef Takeshi Uchida worked with 
chef Tony Ounpamornchai of Sea Thai to 
craft a menu using only sustainable fish and 
organic and GMO-free ingredients, creating 

much more than just a ramen shop. There 
are three noodle choices—thin, thick and 
gluten-free—and many vegan and vegetarian 
choices, all with high-quality ingredients. 
For lunch or dinner, choose from Tonkotsu 
Ramen with pork bone broth and braised 
pork belly, green onion, spinach, bean sprouts, 
seaweed, and a half a seasoned soft boiled egg; 
Shoyu Ramen with chicken and pork broth, 
braised pork belly, green onion, spinach, 
bamboo, Kaiware sprouts, and half a seasoned 
soft boiled egg; or Organic Vegan Ramen 
with vegan broth blended with organic red 
and white miso, sesame, broccolini, tofu, 
tempeh, corn, bean sprouts, kale, and chili 
oil. A variety of sushi rolls are available, served 
with house-made fresh Hawaiian pickled 
ginger. There’s also a choice of rice bowls, 
and a selection of sake, beer and wine.

MEDIA CONTACT: BIRGITT VAUGHAN,  

SONOMA COUNTY TOURISM, (707) 522-5826,  

BVAUGHAN@SONOMACOUNTY.COM,  

WWW.SONOMACOUNTY.COM

PUBLIC CONTACT: VISITOR SERVICES,  

SONOMA COUNTY TOURISM, (707) 522-5800,  

INFO@SONOMACOUNTY.COM,  

WWW.SONOMACOUNTY.COM

TRUCKEE

Northstar California 
Resort Announces Summit 
Smokehouse Renovation
Northstar California recently expanded its 
mountaintop culinary offerings with a refresh 
and new menu at Summit Smokehouse. The 
ski-in, ski-out restaurant offers meats smoked 
“low and slow,” using locally-sourced almond 
wood chips for a nutty, sweet smoky flavor. 
Hand-crafted barbecue sauces complement 
the meat with a range of spices for every 
palette. The adult beverage menu, including 
local favorite bacon-infused bourbon Bloody 
Mary and bourbon-spiked sweet tea, isn’t 
the only worthwhile thirst quencher. The 
beverage station now serves unexpected soda 
flavors made without artificial sweeteners 
or flavors—and no disposable cups. The 
interior design uses reclaimed wood, vintage 
lighting and a welcoming atmosphere to 
set the stage for a memorable meal.

MEDIA CONTACT: STEPHANIE MYERS,  

NORTHSTAR CALIFORNIA RESORT,  

(775) 343-5886, SMYERS4@VAILRESORTS.COM,  

WWW.NORTHSTARCALIFORNIA.COM

PUBLIC CONTACT: GUEST SERVICE, NORTHSTAR 

CALIFORNIA RESORT, (530) 562-2267, 

NORTHSTARGUESTSVC@VAILRESORTS.COM,  

WWW.NORTHSTARCALIFORNIA.COM

WINDSOR

Windsor Welcomes 
Boardwalk Kitchen
Boardwalk Kitchen recently opened in 
downtown Windsor, bringing casual California 
cuisine with a seaside flair to central Sonoma 
County. The menu offers food from the field, 
land and sea, offering options for diverse tastes, 
from substantial sandwiches and casual steak 
dishes to light seafood entrées with a twist. 
Specialty items include addictive pulled pork 
nachos, comforting roasted chicken breast 
and the killer calamari salad “Piadini.” The 
Boardwalk Kitchen serves lunch and dinner 
from Tuesday to Sunday every week.

MEDIA/PUBLIC CONTACT: MANAGER,  

THE BOARDWALK KITCHEN, (707) 657-7701, 

THEBOARDWALKKITCHEN@GMAIL.COM,  

WWW.THEBOARDWALKKITCHEN.COM 

ARTS & 
ENTERTAINMENT

GLEN ELLEN

Upgraded Museum  
Coming to Jack London 
State Park this Winter
Jack London State Historic Park, a beloved 
landmark in Sonoma Valley, reopened the 
House of Happy Walls, a museum devoted 
to the life and times of the park’s namesake 
in early November 2018. The renovated space 
brings Jack and Charmian London back to 
life through 22 new exhibits. The exhibition, 
designed by the Sibbett Group, explores Jack 
as a true pioneer of his time: a conservationist 
and feminist, organic farmer, humanitarian, 
and organizer of equality and opportunity. 
Purchased by Jack London in 1905, the historic 
and iconic Beauty Ranch exemplifies Jack’s 
commitment to the land and will leave new 
visitors and London aficionados inspired by his 
sense of humanity, adventure and discovery. 

MEDIA/PUBLIC CONTACT: KIM ELWELL,  

THE JAMES COLLECTIVE, (707) 363-1370,  

KIM@THEJAMESCOLLECTIVE.COM,  

WWW.THEJAMESCOLLECTIVE.COM 

http://media.visitcalifornia.com
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JUNE LAKE

New Entertainment  
Venue Coming this Fall
The historic Sierra Inn re-energized June 
Lake’s nightlife this fall with its new 
incarnation as an entertainment venue.  
The newly renovated, 7,500-square-foot 
space features three businesses under one 
roof—all of which aim to inspire an evening 
on the town after a day outdoors. The T-Bar 
Social Club, which opened in late October 
2018, will feature an intimate, 100-person 
speakeasy lounge that will host regular, high-
caliber entertainment, such as musical guests, 
adventure and inspirational speakers, movie 
screenings and community events. June Pie 
aims to open in December 2018, whetting 
appetites with pie and its New York-style 
pizzas by the slice, with dine-in, take-out 
and delivery options within the June Lake 
Loop. Balanced Rock Saloon, scheduled to 
debut in fall 2019, will feature a four-star, 
state-of-the-art venue for up to 500 people, 
hosting wedding receptions, conferences and 
private occasions as well as marquee events 
such as top touring acts. Although the inn 
won’t offer accommodations, visitors can 
stay in a hotel in town or a short drive away.

MEDIA CONTACT: CASSANDRA WALKER, EAST RIVER 

PR, (530) 214-8790, CASS@EASTRIVERPR.COM,  

WWW.EASTRIVERPR.COM 

PUBLIC CONTACT: JENNY KENDRICK, EAST RIVER PR, 

(530) 214-8790, JENNY@EASTRIVERPR.COM,  

WWW.EASTRIVERPR.COM 

KENWOOD

Unlock the Mystery  
at Chateau St. Jean
Solve an escape room like no other during 
the new wine tasting experience at Chateau 
St. Jean in Kenwood in eastern Sonoma 
County. “Unlock the Chateau” takes about 
90 minutes and begins with a welcoming glass 
of sparkling wine. You then have 60 minutes 
to solve a variety of puzzles and riddles by 
using clues and hints to unlock the secret. 
You get a glass of wine when you unlock 
the second room and a flight of wine after 
you escape. Unlock the Chateau ($60 per 
person) is available Friday through Monday 
for groups of six to 12 people. Founded in 
1973, Chateau St. Jean is the quintessential 

Sonoma winery. At the center of its Sonoma 
Valley estate, the original Chateau was built as 
a summer home in the early 1920s. The winery 
produces an extensive portfolio of Sonoma 
County wines as well as vineyard designated 
wines, limited production Reserve wines, and 
its flagship Cinq Cèpages Cabernet Sauvignon.

MEDIA CONTACT: JAMES CAUDILL, DIRECTOR,  

(707) 259-4519, JIM.CAUDILL@TWEGLOBAL.COM,  

WWW.TWEGLOBAL.COM 

PUBLIC CONTACT: TASTING ROOM,  

CHATEAU ST. JEAN, (707) 257-5784,  

CS_CHATEAUSTJEAN@CHATEAUSTJEAN.COM,  

WWW.CHATEAUSTJEAN.COM

MONTEREY

Reimagined Historic Venue 
Coming to Downtown
The historic Barns at Cooper Molera Adobes 
in downtown Monterey will soon transform 
into a shared-use concept. The remarkable 
property, dating back to the 1800s, represents 
the layered history of the families who lived 
in and built Monterey from its beginnings. In 
partnership with the National Trust, which 
recently unveiled an interpretive museum in 
the adobe buildings, the newly renovated space 
will serve as a venue for weddings, corporate 
groups and community happenings through 
the Events by Classic Group. The renovated 
Spear Warehouse adjacent to the barns will 
open as Cella Restaurant + Bar in late 2018, 
featuring indoor and courtyard seating. The 
eatery will offer globally inspired and locally 
sourced dishes with French and Spanish 
influences. The original Adobe corner store 
will reemerge around the same time as Alta 
Bakery + Café, with indoor seating for 30 at 
long tables crafted from wood saved during 
the barn renovation, as well as outdoor patio 
seating within the adobe walls. The cafe will 
serve espresso/coffee drinks as well as signature 
desserts, freshly baked breads, croissants, 
pastries, sandwiches, soup and salads. 

MEDIA CONTACT: MEDIA REPRESENTATIVES,  

MONTEREY COUNTY CONVENTION & VISITORS  

BUREAU, (888) 221-1010, MEDIA@SEEMONTEREY.COM,  

WWW.SEEMONTEREY.COM

PUBLIC CONTACT: BARNS AT COOPER MOLERA,  

(831) 930-0170, INFO@EVENTSBYCLASSIC.COM,  

WWW.EVENTSBYCLASSIC.COM

MORRO BAY

Long-Awaited  
Maritime Museum  
Arrives in Morro Bay
Morro Bay’s first interpretive center just arrived 
after 25 years of planning, fundraising and 
building! The Morro Bay Maritime Museum, 
located on the waterfront, honors local history 
through exhibits such as: a Salinan Tribe 
Tule Boat; scaled model of Harold Biaggini’s 
Abalone Dive Boat to celebrate the many 
abalone divers formerly working in the area; 
information on Morro Bay military history, 
including details on U.S. combat troops 
training in town to storm the beaches of 
Normandy; paintings and other memorabilia 
about explorers, traders and merchant sailing 
ships; the story of the WWII tugboat ALMA 
told through paintings and scaled models; 
a U.S. Navy rescue submarine on display 
adjacent to the museum; and much more.  
The public can visit the museum for free  
every Saturday now through Jan. 1, 2019,  
with a suggested donation of $3. 

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8641,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY 

TOURISM, (805) 225-15790, JLITTLE@MORROBAY.GOV, 

WWW.MORROBAY.ORG

OAKHURST

Firefall Gallery Bursts onto 
Yosemite Area Art Scene
Firefall Gallery, named after the iconic event 
which took place on summer evenings in 
Yosemite until 1968, just opened in Oakhurst. 
The gallery emphasizes Yosemite landscape 
and wildlife photography, as well as etchings, 
pastels, watercolors, sculpture, jewelry, fiber 
art and an extensive selection of ceramics. 
The owners—Nancy Robbins, Rikki Alley 
and Carol Kovach—feature a variety of local 
artists, catering to visitors and locals who 
want to take home a special memento. The 
gallery sells Robbins’ framed and unframed 
fine art photographs predominantly of 
Yosemite, large and small matted prints, and 
her cards. They also display Rikki Alley’s 
photographs of Bodie, which she frames with 
old barn wood, as well as Kovach’s hand-
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built, one-of-a-kind ceramic pieces. They also 
sell Robbins’ book “A Sense of Yosemite,” 
published by Yosemite Conservancy in 2016.

MEDIA/PUBLIC CONTACT: THERESE WILLIAMS,  

VISIT YOSEMITE MADERA COUNTY, (559) 683-4636,  

THERESE@YOSEMITETHISYEAR.COM,  

WWW.YOSEMITETHISYEAR.COM

SAN FRANCISCO

Massive Blue Whale 
Sculpture Splashes  
into San Francisco
News of an 82-foot-long blue whale made 
from hand-recycled plastic trash recently made 
a big splash in San Francisco. Sponsored by 
the Monterey Bay Aquarium in partnership 
with the National Park Service and the 
Golden Gate National Parks Conservancy, the 
life-sized plastic blue whale art installation, 
located on Crissy Field in the Presidio, aims 
to bring awareness to the issue of ocean plastic 
pollution. The Aquarium chose the endangered 
blue whale as the subject of the art installation 
to draw a connection to its impact on marine 
life around the world. A blue whale can weigh 
about 300,000 pounds—the approximate 
amount of plastic that ends up in the ocean 
every nine minutes. Bay Area artist Joel Deal 
Stockdill collaborated with co-creator Yustina 
Salnikova to build the installation, which 
is part of the Art in the Parks program. The 
whale debuted in mid-October, and will 
remain on public view until January 2019.

MEDIA/PUBLIC CONTACT: JESSICA KEENER, MEDIA 

RELATIONS ASSOCIATE, MONTEREY BAY AQUARIUM,  

(831) 647-6804, JKEENER@MBAYAQ.COM,  

WWW.MONTEREYBAYAQUARIUM.COM

SAN LUIS OBISPO

SLO Brew Rock Debuts 
Entertainment Venue
Popular eatery SLO Brew recently introduced 
a new entertainment venue which turns up 
the volume on downtown’s nightlife. SLO 
Brew Rock takes music to a new level, adding 
a state-of-the-art concert space finished with 
rustic barnwood and natural accents. This 
‘made for music’ complex hosts up to 600 
people with superb acoustics and top-of-the-
line A/V equipment, making it one of the 
largest venues in San Luis Obispo for corporate 
functions, weddings and other celebrations. 

The first brewery on the Central Coast to 
feature iPourIt technology, the tap room and 
restaurant allows customers to pour their 
own beers straight from self-serve taps. 

MEDIA CONTACT: MOLLY KERN,  

SAN LUIS OBISPO CHAMBER OF COMMERCE,  

(805) 786-2763, MOLLY@SLOCHAMBER.ORG,  

WWW.SANLUISOBISPOVACATIONS.COM 

PUBLIC CONTACT: DUSTY COLYER-WORTH,  

SAN LUIS OBISPO CHAMBER OF COMMERCE— 

VISITOR CENTER, (805) 781-2777,  

VISITORCENTER@SLOCHAMBER.ORG,  

WWW.SANLUISOBISPOVACATIONS.COM

VACAVILLE

Historic Theatre DeVille 
Makes a Comeback
Vacaville landmark Theatre DeVille recently 
reopened after an extensive upgrade. Originally 
built in 1926 as the Clark Theatre, many 
residents still remember watching films and 
enjoying the old organ, while others recall 
the beautiful restoration of 2014. Today, new 
General Manager Wanda Cook turned on 
the lights, using her experience as founder 
and managing artistic director for Young 
Artists Conservatory of Music in Vacaville to 
bring a variety of acts to Theatre DeVille. She 
aims to highlight the area’s diversity through 
acts such as Jazz at the DeVille, Comedy, 
EDM, rock, country, R&B, Hip Hop and 
the classical arts. Taking full advantage of 
the theater’s historic influences, designers 
recently incorporated elegant art-deco themes 
to create a rich state-of-art-sound and lighting 
experience throughout the dance floor, 
mezzanine, balcony and VIP boxes. With a 
vision to provide an engaging daily experience, 
Cook redecorated the lobby to provide a 
comfortable vintage Hollywood-style piano 
lounge with live music and open-mic events.

MEDIA CONTACT: KATHERINE FEASTER, VISIT VACAVILLE, 

(707) 685-3889, KATHERINE@VISITVACAVILLE.COM,  

WWW.VISITVACAVILLE.COM 

PUBLIC CONTACT: WANDA COOK, THEATRE DEVILLE, 

(707) 689-5129, WCOOK.DEVILLE@AANDEMIX.COM,  

WWW.THEATREDEVILLE.COM

FAMILY FUN

FISH CAMP

Tenaya Lodge at Yosemite 
Reveals New Kids 
Adventure Course 
Tenaya Lodge at Yosemite lets kids reach 
thrilling new heights with their new Kids 
Adventure Course. Tapping into the aerial 
trekking park craze, the course challenges 
children to cross aerial bridges and swings, as 
well as taking on rope activities. Each challenge 
activity—approximately 18 feet in length—
aims to boost confidence and dial up the fun 
factor. Once participants reach the landing 
platforms between challenge elements, they 
can take a rest until they are ready for the next 
activity, which become progressively more 
challenging. To keep kids safe, the course itself 
is just five feet above the ground—perfect for 
little ones who want a thrill without getting 
too scared. An experienced instructor helps 
the children (weighing between 30 and 100 
pounds) suited up in a protective helmet and 
harness, guiding them along the course.

MEDIA CONTACT: SHAE GEARY, (W)RIGHT  

ON COMMUNICATIONS, (760) 815-8617,  

SGEARY@WRIGHTONCOMM.COM,  

WWW.TENAYALODGE.COM 

PUBLIC CONTACT: KATHRIN POETTER,  

TENAYA LODGE AT YOSEMITE, (559) 653-6555, 

KPOETTER@DELAWARENORTH.COM,  

WWW.TENAYALODGE.COM

SAN DIEGO COUNTY

Epic Skateboarding 
Facility Rolls into  
San Diego
Skateboard enthusiasts are flipping over  
San Diego County’s new CA Training Facility, 
the world’s first and only high-performance 
center developed explicitly for skateboarding. 
Located in Vista, the training facility opened 
in June 2018, hosting world-class athletes from 
professional tours. It will also attract Olympic 
hopefuls, since a skateboarding event will 

http://media.visitcalifornia.com
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open the 2020 Tokyo Olympics. The new site 
features both a full-size concrete competition 
street course and park course that challenge 
even the most experienced skateboarders. The 
member-only venue offers visitors weekly and 
monthly memberships, along with coaching 
programs. The facility completed an athlete 
lounge area in October. CA Training Facility 
will hold public events as well, and can 
host private events, such as launch parties, 
video premiers, corporate team building, 
tradeshows and other action sports events. 

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN PEDRO

Battleship IOWA Museum 
Launches New Exhibit
Visitors in Los Angeles County can step into 
a real ship and submerge into deeper waters 
of maritime history with the Battleship 
IOWA Museum’s new “Lost at Sea: The 
Explorations of Dr. Robert Ballard” exhibit. 
Ballard, known the world over for discovering 
the final resting place of RMS Titanic, 
also found other historically significant 
underwater wrecks featured in the exhibit. 
The retrospective aims to inspire the inner 
explorer within, as visitors contemplate how 
many vessels claimed by our oceans and seas 
lie undisturbed in “undersea museums.” The 
deep sea overview includes displays of the 
luxury liner RMS Lusitania, sunk by the 
Germans during World War I, explored off 
the coast of Ireland in 1993; Titanic’s sister 
ship, HMHS Britannic, brought to the ocean’s 
floor by a World War I German mine; and 
President John F. Kennedy’s boat PT-109, 
where at age 26 he risked his life to save his 
crew, becoming a war-hero and sending him 
on the path to becoming president. Visitors 
can explore five additional wrecks throughout 
the show. In addition to exhibits, the museum 
offers different tours daily, allowing guests 
to explore the naval vessel on their own.

MEDIA CONTACT: BRIAN GARRIDO,  

BG GLOBAL MARKETING LLC, (323) 206-8293,  

BRIAN.GARRIDO@BG2PR.COM, WWW.BG2PR.COM 

PUBLIC CONTACT: TODD CALECA, BATTLESHIP IOWA 

MUSEUM, (323) 206-8293, TCALECA@LABATTLESHIP.COM, 

WWW.PACIFICBATTLESHIP.COM 

SANTA MARIA

Discovery Museum 
Experiences Aim to Inspire 
Aerospace Education 
The Santa Maria Valley Discovery Museum 
recently joined forces with several agencies 
to create multi-year exhibits that improve 
aerospace and STEAM (science, technology, 
engineering, art and math) education. Thanks 
to partnerships with the 30th Space Wing at 
Vandenberg Air Force Base and Allan Hancock 
College, the museum recently launched its 
state-of-the-art Vandenberg Launch Experience 
and Central Coast Makerspace exhibit. These 
two new features serve as a gateway to 21st 
century STEAM learning for the Santa Maria 
Valley. The Vandenberg Launch Experience 
catapults kids into space, connecting them 
to the powerful technology in their own 
backyard and inspiring them to pursue careers 
in the aerospace industry. The Central Coast 
Makerspace aims to teach through experiences, 
including four integrated stations (Robotics, 
Circuitry and Electrical, Woodworking, and 
Textiles) where children can explore, create, 
fail and recreate. Instead of providing a set 
of instructions, the staff encourage visitors 
to find their own unique way of designing. 

MEDIA CONTACT: JANCY ULCH, KPS3, (775) 686-7432, 

JANCY@KPS3.COM, WWW.KPS3.COM 

PUBLIC CONTACT: AMY BLASCO, SANTA MARIA  

VALLEY DISCOVERY MUSEUM, (805) 928-8414,  

AMY@SMVDISCOVERYMUSEUM.ORG,  

WWW.SMVDISCOVERYMUSEUM.ORG

OUTDOOR 
RECREATION

JENNER

Jenner Headlands Preserve 
Opens to the Public 
Jenner Headlands Preserve, once only accessible 
during guided hikes, just opened to the public. 
Visitors can now explore the 5,630 acres 
and 14 miles of scenic trails on the stunning 
Sonoma County coast. Created with public 

and private funding and managed by The 
Wildlands Conservancy, the park now boasts a 
new parking lot, restrooms and a day-use area 
with picnic tables. Trails vary from a 400-foot, 
handicap-accessible, paved path that lets people 
of all abilities reach a beautiful scenic overlook, 
to the 15-mile round trip hike to the top of Pole 
Mountain—the highest point on the Sonoma 
Coast—with a 3,500-foot elevation gain. The 
preserve, located on Highway 1, just north 
of the town of Jenner, offers free admission 
and daily access from 8 a.m. to sunset.

MEDIA CONTACT: BROOK EDWARDS,  

THE WILDLANDS CONSERVANCY, (909) 797-8507,  

JENNERHEADLANDS@TWC-CA.ORG,  

WWW.WILDLANDSCONSERVANCY.ORG 

PUBLIC CONTACT: JENNER HEADLANDS PRESERVE, 

THE WILDLANDS CONSERVANCY, (909) 797-8507, 

JENNERHEADLANDS@TWC-CA.ORG,  

WWW.WILDLANDSCONSERVANCY.ORG

NORDEN 

Sugar Bowl Resort 
Launches $8 Million 
Snowmaking Upgrade
Sugar Bowl Resort recently  
announced $8 million in upcoming 
snowmaking improvements. To prepare  
for its Nov. 30, 2018 opening, the resort 
invested the first $3 million this summer, 
doubling its water pumping capacity and 
reducing both the energy consumption and 
time it takes to cover its snowmaking terrain  
by two-thirds. These enhancements allow 
primary resort operations to move to the 
Judah Lodge base area this winter. This 
shift also offers new opportunities such as 
dedicated parking for ski school families 
and new beginner ski and board programs. 
The beginner’s school will introduce 
participants ages 13+ to their equipment, 
and get them comfortable stopping, turning 
and riding the lifts. The first 50 families 
to sign up for school programs get access 
to slope side parking. Phases two and 
three of the resort’s snowmaking initiative 
include snowmaking on Mt. Disney.

MEDIA CONTACT: JON SLAUGHTER,  

SUGAR BOWL RESORT, (530) 426-6724,  

JSLAUGHTER@SUGARBOWL.COM,  

WWW.SUGARBOWL.COM

PUBLIC CONTACT: CUSTOMER SERVICE,  

SUGAR BOWL RESORT, (530) 426-9000,  

INFO@SUGARBOWL.COM, WWW.SUGARBOWL.COM
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NORTH LAKE TAHOE

Capital Improvements 
Debut for Snow Season
In preparation for snow season, North Lake 
Tahoe’s ski resorts have improved existing 
infrastructure and completed new additions. 
This winter, Boreal Mountain California 
introduces the California Cruiser beginner 
chairlift, expanded snowmaking system 
near beginner terrain and a new parking 
lot; Homewood Mountain Resort upgraded 
its snowcat for the season, which provides 
guided access to over 750 acres of backcountry 
terrain through Snowcat Adventures; Tahoe 
Donner introduces the new Snowbird triple 
chairlift, providing improved access to beginner 
terrain; and Northstar California installed 
24 new Low-E snowmaking sticks, replacing 
old equipment to move toward the resort’s 
commitment to a zero carbon footprint by 2030.

MEDIA CONTACT: JESSICA PAULETTO, THE ABBI AGENCY, 

(775) 323-2977, JESSICA@THEABBIAGENCY.COM,  

WWW.GOTAHOENORTH.COM 

PUBLIC CONTACT: DAPHNE LANGE, NORTH LAKE  

TAHOE RESORT ASSOCIATION, (530) 583-3494,  

INFO@GOTAHOENORTH.COM, WWW.GOTAHOENORTH.COM

OLYMPIC VALLEY

Squaw Valley  
Debuts Expanded 
Snowmaking and  
Increased Sustainability
This season, the snowmaking system at 
Alpine Meadows will have three new state-of-
the-art fan guns and increased automation. 
Snowmaking will be expanded in the Subway 
beginner area, allowing this critical teaching 
area to open earlier in the season. The Subway 
area is home to Achieve Tahoe, a local non-
profit adaptive sports program that provides 
year-round outdoor recreation opportunities, 
including snowsports instruction to children 
and adults with various disabilities. Along 
with improved snowmaking, beginning Dec. 
1, 2018, 100 percent of the resort’s electricity 
supply will be renewable. With this change, 
Squaw Valley Alpine Meadows will reduce 
its total annual carbon footprint, including 
fuels and other sources unrelated to the power 
grid, from 13,078 metric tons to an estimated 
6,682 metric tons—a 49 percent reduction, 
which is equivalent to the emissions generated 

by the annual electrical use of 959 homes. 
This achievement is paired with an expanded 
POW (Protect Our Winters) Parking area, 
which rewards guests elect to carpool to 
Squaw Valley and Alpine Meadows.

MEDIA/PUBLIC CONTACT: LIESL HEPBURN,  

SQUAW VALLEY | ALPINE MEADOWS,  

(530) 452-7111, LHEPBURN@SQUAWALPINE.COM,  

HTTP://SQUAWALPINE.COM 

PISMO BEACH

Reconstructed Pismo 
Beach Pier Now Open
The historic Pismo Beach Pier returned just in 
time for the city’s signature Clam Festival on 
Oct. 20, 2018. Damaged from various storms, 
the pier underwent major improvements, 
including a new electrical system, water line 
for fire protection, upgraded lighting, benches, 
tables and other public amenities. The pier 
now boasts public art and information boards 
for learning spaces describing the history of 
the pier, surrounding area and the marine 
environment. The Pismo Pier features a “Classic 
California” look with a traditional wooden 
decking and outdoor recreational space. 
Since it was built in 1924, the pier has been 
a popular venue for events and ceremonies, 
attracting nearly one million visitors a year.

MEDIA CONTACT: GEORGINA STASSI,  

TJA ADVERTISING & PUBLIC RELATIONS,  

(310) 613-7445, GEORGINA@TJAADVERTISING.COM,  

WWW.CLASSICCALIFORNIA.COM 

PUBLIC CONTACT: GORDON JACKSON, PISMO CVB,  

(805) 773-4657, GJACKSON@PISMOBEACH.ORG,  

WWW.CLASSICCALIFORNIA.COM 

SHOPPING

GUERNEVILLE

River Queen Collectibles 
Adds Sister Clothing Store
After four years offering unique vintage 
collectibles and handmade items on Main 
Street in Guerneville, River Queen Handmade 
& Collectibles opened a sister store, River 

Queen Clothing. When the original shop, 
which offers everything from costume jewelry 
to wine barrel furniture, added clothing 
it became so popular that owner Jilla St. 
Germain-Gauthier decided to open a clothing 
store just seven doors down. The shop features 
all types of eclectic clothing and accessories 
for women, men and children, including 
sundresses, sweatshirts, swimsuits, sundresses, 
undergarments, overcoats, hats, purses and more. 

MEDIA/PUBLIC CONTACT: JILLA ST. GERMAIN-

GAUTHIER, RIVER QUEEN CLOTHING, (707) 869-8258, 

RIVERQUEENGUERNEVILLE@GMAIL.COM,  

WWW.FACEBOOK.COM/RQGUERNEVILLECLOTHING 

MORRO BAY

AzHiAzIaM Launches 
Warehouse Outlet
Morro Bay-based lifestyle and sportswear 
clothing brand AzHiAzIaM (As High As I Am), 
which celebrates the gift of human flight, opened 
an outlet warehouse in October 2018. Created 
by a unique team of athletes and musicians, 
the new AzHiAzIaM Outlet Warehouse offers 
special deals on headwear, stickers, hoodie, 
banners and more Monday through Friday 
from 11 a.m. to 5 p.m. The company, which 
already owns a retail shop located at 1140 Front 
Street, now offers discounted products and 
wholesale sales at the warehouse location at 986 
Quintana Rd. The products reflect the owners’ 
love of extreme sports and being in the air, 
from base jumping and surfing to bull riding.

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8641,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY  

TOURISM, (805) 225-1570, JLITTLE@MORROBAYCA.GOV, 

WWW.MORROBAY.ORG

MORRO BAY

Artist Unveils New  
Art Glass Gallery 
Visitors can discover the fire and multi-colored 
brilliance of dichroic glass beads at the new 
Paula Radke Art Glass Gallery. Located 
at 701 C Embarcadero in Morro Bay, the 
gallery offers guests the opportunity to visit 
the artist’s workshop as she creates jewelry 
and decorative objects from glass. She also 
handcrafts beads using the ancient techniques 
of the Italian masters as well as making modern 

http://media.visitcalifornia.com
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SHASTA CASCADE

New App Navigates  
Area’s Brewing Beer  
& Wine Scene 
Winter is coming, and Shasta-Cascade’s new 
wine and beer app will help visitors warm up on 
chilly mountain nights. With the UpStateCA 
app, travelers can navigate the region’s booming 
beer and wine scene, which now boasts more 
than 30 wineries and breweries, many with 
intimate tasting rooms. For a unique experience 
check out Alpen Cellars, a winery that makes 
award-winning wine using hydroelectric power 
in the charming valley near Trinity Lake. 
Download the free app UpStateCA Wine & 
Beer on Google Play or in the iTunes app store.

MEDIA/PUBLIC CONTACT: LISA MAY, SHASTA  

CASCADE WONDERLAND ASSOCIATION,  

(530) 917-4140, LISA@SHASTACASCADE.ORG,  

WWW.SHASTACASCADE.COM 

SONOMA COUNTY

New Electric Bike Tour 
Rolls into Sonoma County 
Explore vineyards, gardens and the natural 
beauty of the Dry Creek Valley on a 
RadWagon electric bike with the new Bolo’s 
Bikes in Healdsburg. Offered daily, this unique 
electric bicycle wine country tour experience 
includes visits to three or four Dry Creek Valley 
wineries and a stop at the historic Dry Creek 
General Store to pick up lunch to enjoy in a 
local vineyard. The guided tour takes about 
six hours and covers approximately 18 miles. 
The tour is designed to let the electric bicycles 
do all the work, requiring minimum pedaling. 
Each bike comes with a cargo bag to hold 
personal items and a helmet for the journey.

MEDIA/PUBLIC CONTACT: CHRIS BIDWELL, BOLO’S  

BIKES, (707) 840-3281, INFO@BOLOSBIKES.COM,  

WWW.BOLOSBIKES.COM 

MAMMOTH LAKES

Airport Announces New 
Flights to Mammoth Lakes
Mammoth Lakes’ visitors will soon enjoy 
increased access to the popular resort region 
via three new flights, including new routes 
from LAX and Denver on United. Together, 
United’s flight routes to the Mammoth Lakes 
airport open easy connections from more than 

100 markets. New daily, year-round service from 
LAX on United will begin on Dec. 1. Seasonal 
service on United from San Francisco  
is back this year as well and will begin on  
Dec. 19. New daily seasonal service from  
Denver will begin on Dec. 19. New seasonal 
service from Orange County on JetSuiteX will 
also begin this winter. The JetSuiteX flight from 
Burbank will also resume seasonal service. 

MEDIA CONTACT: LARA KAYLOR, MAMMOTH LAKES 

TOURISM, (760) 934-2712, LKAYLOR@VISITMAMMOTH.COM, 

WWW.VISITMAMMOTH.COM 

PUBLIC CONTACT: EMILY BRYANT, MAMMOTH LAKES 

TOURISM, (760) 934-2712, EBRYANT@VISITMAMMOTH.COM, 

WWW.VISITMAMMOTH.COM 

WELLNESS

SOUTH LAKE TAHOE

South Lake Tahoe 
Welcomes First Indoor 
Climbing Gym
South Lake Tahoe’s first indoor climbing  
gym opened its doors for business in  
September 2018, allowing for year-round  
rock climbing regardless of the weather.  
Three years in the making, Blue Granite 
Climbing Gym offers beginners and experts  
alike a full lineup of classes and clinics, along 
with youth programs and special events. 
Designed by Monarch Architecture and 
Rockwerx, the space features bouldering 
walls, a 32' top rope wall and a 42' top rope 
and lead area, including a rappel ledge and 
a plexiglass climbing wall. While visiting, 
guests and members can enjoy refreshment 
at Refuge Coffee, which opened a public cafe 
on-site. Their unique small batch roasting 
style was created in South Lake Tahoe.

MEDIA CONTACT: JENNIFER BOYD, WEIDINGER PUBLIC 

RELATIONS/LAKE TAHOE VISITORS AUTHORITY,  

(775) 588-2412, JENNIFER@WEIDINGERPR.COM,  

WWW.TAHOESOUTH.COM

PUBLIC CONTACT: CAROL CHAPLIN, LAKE TAHOE  

VISITORS AUTHORITY, (775) 588-5900, INFO@LTVA.ORG,  

WWW.TAHOESOUTH.COM

dichroic glass. The artist, who designed 
a line of beads and pendants for national 
craft stores Michaels, Hobby Lobby and 
Joanne’s, also offers classes in glass making.

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8641,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY 

TOURISM, (805) 225-1570, JLITTLE@MORROBAYCA.GOV,  

WWW.MORROBAY.ORG

TECHNOLOGY & 
TOURS

SANTA CRUZ COUNTY

Santa Cruz Mountains 
Wine Region Launches 
Tasting App
Twenty-five years after launching its Passport 
wine tasting program, this under-the-radar 
region located one hour south of San Francisco 
has gone digital with a new app. With the 
“SCM Wine” app, wine lovers can purchase 
a $65 Passport, earn a unique stamp when 
they check-in to each of the 50+ participating 
wineries and redeem a complimentary tasting 
365 days a year. Passport holders can enjoy 
live music, reserve wines, special treats and 
more at four Passport Celebration Days a year 
(the third Saturday of January, April, July and 
November), a tradition that has been going 
strong in the AVA since 1993. The app also 
provides information about the association’s 
upcoming events, wine trails in the region, 
recommended dining options and regional 
hotel partners. With a resource like this in the 
palm of your hand, tasting premium wines 
in one of California’s most prestigious wine 
regions has never been more accessible.

MEDIA CONTACT: MARCELLA THOMPKINS,  

MCCUE COMMUNICATIONS, (213) 545-2286,  

MARCELLA@MCCUECOMMUNICATIONS, 

MCCUECOMMUNICATIONS.COM	

PUBLIC CONTACT: KEIKILANI MCKAY, SANTA CRUZ 

MOUNTAINS WINEGROWERS ASSOCIATION,  

(831) 818-4529, KEIKI@SCMWA.COM, SCMWA.COM



MILESTONES & 
LOOKING AHEAD

COSTA MESA

Orange County Museum  
of Art Relocates Ahead  
of New Construction
The Orange County Museum of Art 
temporarily relocated to South Coast Plaza  
Village, so visitors can enjoy contemporary  
art while construction of a new, expanded 
home takes place beginning in 2019. By  
2021 the new expanded museum will open  
on the campus of Segerstrom Center for the 
Arts, a vibrant arts complex and cultural 
destination. The new building will provide 
expanded access to the museum’s permanent 
collection, which comprises important  
works of modern and contemporary art  
from Southern California to the Pacific  
Rim. Defined by an open and engaging 
urban presence, OCMA’s new home will 
build on the museum’s history of community 
enrichment and presentation of thought- 
provoking works of art across a wide range of 
mediums, by artists of diverse backgrounds.

MEDIA CONTACT: MAURA KLOSTERMAN,  

FINN PARTNERS, (310) 552-4117,  

MAURA.KLOSTERMAN@FINNPARTNERS.COM,  

WWW.OCMA.NET 

PUBLIC CONTACT: JENNY WEDGE, TRAVEL COSTA MESA, 

(714) 786-8579, JWEDGE@TRAVELCOSTAMESA.COM, 

WWW.TRAVELCOSTAMESA.COM

OLYMPIC VALLEY

Squaw Valley Aerial 
Tram Celebrates 50th 
Anniversary
Dec. 18, 2018 will mark the 50th anniversary 
of the Squaw Valley Aerial Tram, originally 
known as The Cable Car. When it opened 
in 1968 it was the largest aerial tram in the 
world and, to this day, marks a feat of modern 
engineering. Called the “The Monster” by 

the crew that installed it, the tram rises 2,000 
vertical feet and is comprised of miles of cable, 
two 140- and 40-foot tall towers built into 
rugged terrain, and complex electrical and 
mechanical systems. Five thousand yards of 
cement and 500 tons of steel were used to 
build the lower terminal alone. Fabricated in 
Austria, the tram components were transported 
by barge down the Rhine river in Europe 
and loaded onto three ships bound for San 
Francisco, where they were trucked over 
Donner Summit. Today, the Aerial Tram  
has been modernized with state-of-the-art 
cabins and electrical systems, with routine 
service and upgrades performed by a group  
of operators who received specialized training, 
including overseas with the manufacturer. 

MEDIA/PUBLIC CONTACT: LIESL HEPBURN,  

SQUAW VALLEY | ALPINE MEADOWS,  

(530) 452-7111, LHEPBURN@SQUAWALPINE.COM,  

HTTP://SQUAWALPINE.COM 

SANTA CRUZ COUNTY

“Cement Ship” Celebrates 
its Centennial in 2019
The S.S. Palo Alto–also known as the “Cement 
Ship”—celebrates its 80th birthday in 2019. 
Docked at the Seacliff State Beach pier, guests 
can enjoy views of the vessel over a seaside 
picnic lunch, which they can bring or cook  
over park barbecue grills. For those who don’t 
want to sit in the sand, shaded tables line 
a stretch of beach. To mark the milestone, 
Friends of Santa Cruz State Parks and 
California State Parks invite the public to 
attend a free birthday weekend event  
June 1-2, 2019. Guests can revisit the last  
100 years through the eyes—or portholes— 
of the S.S. Palo Alto through music, games, 
history talks and more. Built as an oil tanker 
during World War I, due to a steel shortage 
it was one of several experimental concrete 
ships. The war ended before the builders 
finished the ship, so it didn’t make its maiden 
voyage until it was towed from the Port of 
Oakland to Seacliff in 1939. First used as 
a recreational draw hosting dances and an 
onboard casino, the ship fell into neglect 
when the Great Depression forced it to 
shutter. Today, the “Cement Ship” elegantly 
leans to its starboard side as a result of recent 
winter storms and now serves an important 
role as an artificial reef for marine life.

MEDIA/PUBLIC CONTACT: CHRISTINA GLYNN,  

VISIT SANTA CRUZ COUNTY, (831) 429-7281,  

CGLYNN@SANTACRUZ.ORG, WWW.VISITSANTACRUZ.ORG 

SAN DIEGO

Draft Republic Brewing Co. 
Coming Fall 2019
San Diego’s massive brew scene continues to 
expand with Draft Republic Brewing Co., set 
to open fall 2019 in the burgeoning La Mesa 
neighborhood of San Diego. The owners aim 
to position the brewery as San Diego’s most 
ambitious beer-centric build-out to date. An 
expansive, open-air restaurant space will serve 
elevated fast-casual offerings ranging from 
gourmet sandwiches and salads, to burgers 
and more. The dog and family-friendly 
venue will also introduce an activity-rich 
beer garden featuring a high-end, 18-hole 
miniature golf course, shuffleboard and bocce 
ball courts, children’s play area and plenty of 
shade. The new in-house brewing operation 
will produce a variety of styles—served on 
the property and at the Cohn Restaurant 
Group’s other eateries throughout the region.

MEDIA CONTACT: SARAH WEINBERG-SCALO,  

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG

VALENCIA

World’s First Racing 
Launch Coaster Plunges 
into Six Flags Magic 
Mountain Summer 2019
Six Flags Magic Mountain will soon launch 
West Coast Racers, the world’s first racing 
launch coaster—slated to open in 2019. Unlike 
traditional coasters, this one-of-a-kind racing 
coaster will feature two side-by-side tracks 
with four individual high-speed launches. 
The race covers two complete laps, multiple 
airtime hills, extreme high-banked turns and 
exhilarating over/under near misses. Ride 
highlights include an immersive real time “pit 
stop” designed and produced by world famous 
West Coast Customs that will provide riders 
with a racing experience unlike any other.

MEDIA/PUBLIC CONTACT: CONNIE LUJAN, SIX FLAGS 

MAGIC MOUNTAIN, (661) 255-4818, CLUJAN@SFTP.COM, 

WWW.SIXFLAGS.COM 
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