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This workshop is brought to you by Visit 
California in an effort to help community 

businesses maximize exposure digitally on 
the world’s largest platform.

  

Content provided by:



270+
Destinations in our 

support program

150,000+
Businesses and POI 

audited and analyzed

150+ 
Directly managed 
Google Business 

Profiles



AGENDA

What We’ll Cover 
Today

● What is the Business Profile and Where It Appears

○ The Local Pack

○ Distance and Relevance

○ Up-to-date Business Profiles

● Verification and Completeness

○ Claiming your Business Profile 

○ Hours, Special Hours & More Hours

○ Service Areas

○ Categories & Attributes

○ Menus, Services & Products



Customer Journey



Source: Google/Verto, Sep 2017 – Jul 2018, U.S., n=5,958, A18+. Touchpoints include desktop and/or mobile website page views, 
searches, online video views

“Typical” travel journey? 



69% of travelers turn to a search 
engine when starting to think about a 

trip.
 

- Expedia Group research



*2019 Consumer Travel Research, Phocuswright. Research of US, Canada, Australia, New Zealand & key Western European travel markets

Google is the world’s most 
important online travel 

platform

Use Google at some point in 
their trip planning process*90%+ 

of travelers



What do the 
best performing 
business profiles 

look like?



But first…
What’s a business profile?



Business Profiles



Business Profiles

Business profiles aggregate everything Google 
knows about a business into one “card” 



A business’ profile is the 

single largest source 
of organic exposure 

for the business online. 



Information provided by Nicole Woods for Independence Visitor Center Corp.

25,518,074
Total Audience

Including: 

Website visits, social 
media views, search 
exposures and maps 
exposures

Case Study



Information provided by Nicole Woods for Independence Visitor Center Corp.

25,518,074
Total Audience 

22,542,336
Came from Google 
products and services, 
directly related to the 
business profile

Case Study



Information provided by Nicole Woods for Independence Visitor Center Corp.

85%
Of total online 

audience 



Maps Assistant

Things to Do

Search

Hotel Finder

many more...



● Every month in 2020, Google helped drive over 2 

billion direct connections, including phone calls, 

requests for directions, messages, bookings, and 

reviews for American businesses

(Google’s Economic Impact data, 2020)

● 79% of consumers who use navigation apps as part of 

leisure travel use Google Maps.

(Skift Report, Deep Dive into Google, 2020)

● In 2020, more than 17 million American businesses 
received requests for directions, phone calls, 
bookings, reviews and other direct connections to 
their customers from Google
(Google’s Economic Impact data, 2020) 

Growing Importance of Google Maps



36%Google Business Profiles Signals



Better business profiles 

drive more exposure 
and more engagement



Result of a search 
for a keyword + a 

location

The Local Pack



The Local Pack

But why 
these three 
business 
profiles? 



DISTANCE

RELEVANCE



DISTANCE

PROMINENCERELEVANCE

Covered during the next 

workshop



Up-to-date profiles are:

2.7x more likely to be
considered reputable.1



Up-to-date profiles are:

2.7x more likely to be
considered reputable.1

70% more likely to attract 
location visits.1



(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7x more likely to be
considered reputable.1

70% more likely to attract 
location visits.1

50% more likely to lead to 
a purchase.1



We want to help you maximize exposures and 
engagement for your business profile because 

it benefits everyone: your business, visitors 
and your destination.



Info Tab

Verification and Completeness



Make Sure You’ve Claimed Your 
Business

Search for your business name and 
look for this icon.
If you see it - you’ll need to claim your business listing 
to get access to many of the features.



Need 
Assistance 
With Your 
Business 
Profile?

Schedule Office Hours With Miles



If you see 
“Claim this 

business” on 
your BP. Click 
on it to begin 
the claiming 

process.  

1.



Owner Login: 
If step 1 doesn’t work for you, go to 

this address in the browser: 
https://business.google.com/add and 

sign in.

2.

https://business.google.com/add


Select “Manage Now”: 
This will begin the process of claiming 
your listing inside of Google Business 

Profile

3.



Verification:
The next dialog includes the available 

methods of verification. Select the 
type of verification method in order to 

proceed. Availability of specific 
verification methods will vary by 
business type. Choose whichever 

works best for the business.

4.



Add Business Hours: 
Keep your hours information 

up to date. 

5.



Add Messaging: 
By adding this your customers will 

be able to instantly be able to 
message you. Be sure to have 

someone responsible for 
responding to messages.  

6.



Business Description: 

● What do you do
● What makes you special 
● What you’re known for
● Keywords

7.



Photos: 
We’ll talk about what makes a 
good photo in part two of this 

webinar series. 

8.



Advertising: 
Pay to play with Google Ads  

9.



Select continue to gain 
access to your Google 

Business dashboard

10.



Managing Your
Google Business Profile on Desktop







This is the Google 
Business 

Dashboard



Make sure your 
information complete 
and accurate. 

Check Your:

❏ Business Name

❏ Address

❏ Phone Number(s)

❏ Website(s)

❏ Hours

❏ Description



Accurate Hours are 
critically important



Keep “Special hours” up to date



Detailed Hours Options

Access Brunch Delivery Drive Through Happy hours Kitchen

Online service hours Pickup Senior hours Takeout



Hotel check-in/out times



Top Performer Secrets

Service Areas



Service Areas



Top Performer Secrets

Categories & Attributes



DISTANCE

PROMINENCERELEVANCE



3,936 
US English 
categories 
currently



● Badminton complex

● Balloon ride tour agency

● Basket supplier

● Bird control service

● Bouncy Castle Hire

● Box lunch supplier

● Cat Hostel...?

Example Categories



Check for new categories too



Adding relevant categories can 
significantly expand where 
your business shows up, and 
provide access to additional 

features*. 

*Including Services and Products



Attributes



In response to changes in 
user searches during 
COVID, Google added 
new attributes for some 
business categories in 
late May:
● Curbside Pickup
● No Contact 

Delivery
● Dine-In

As well as virtual 
offerings, including:
● Online Classes
● Online Estimates
● Online 

Appointments



Attributes influence 
visibility in specific types of 
search results and can 
change the appearance of 
your listing by highlighting 
information you’ve added.

This can help visitors find 
accurate information quickly 
and easily while also making 
you stand out from 
competitors.



Hotels Have the Most



Top Performer Secrets

Menus, Services & Products



Depending on your 
business category, you 
can use menus, services 
or products to expand the 
content in your business 
profile. 



Accommodations have 
limited access to some of 
these features - but, if you 
are also an event or wedding 
venue, you can add those 
categories to get access to 
“services”



Menus



Menus



NEW!
Services



Products



1. Claim your business

2. Review listing in Google Maps & 
Google Search

Add your:

☐ Business Name

☐ Address

☐ Phone Number(s)

☐ Website(s)

☐ Hours/More Hours

☐ Description

Expand information:

❏ Service Areas

❏ Categories and  
Attributes

❏ Menus

❏ Services

❏ Products

* if applicable to your business

Google Business Profile Optimization Checklist



DISTANCE

PROMINENCERELEVANCE

Covered during the 

workshop



Thank You!


