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90%

are likely to visit
at some point













Three Evolutions







Immersive Content










Evolving Consumer Journey
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Millennial Traveler Profile
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Waiting Longer Higher Largest Segment of Greatest Affinity
to Have Kids Incomes Ad-Influenced Trips for California
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Global Brand Architecture
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Evolving Consumer Journey
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' The future Is narrowcasting’
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Program
Measurement

INTEGRATED
PROGRAM RETURN

Australia

United Kingdom

United States




Brand
Family

Owned
Earned
Trade & Partnerships




Global Brand Target

Adults | Top 33% Household Income | 108 Million Individuals

Opportunity Target

36% of Brand Target
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Entertainment

Outdoor : Family : Culinar
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224 Million Views
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HERO-SUPPORT
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‘Bleisure’
Opportunity

20% 63%

Business Leisure

INTERNATIONAL MILLENNIALS









Destinations Visitcalifornis.com

@ Trending
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Climb a Mogieal Frozen Waterfall in
Mono {-.u'.ml_'_-'

MTERTALNWINT

Kriszen Bell Embodics the
Californis Spiric

Wine Country Hotels Offering
Discounts and Feel-Good Incentives

ROATHIEN CALIFORNIA
Heoaeliczy in Napa and Sowona helped ovacuees during the wildfres Ask 3 Local: Sacramento
niow they ane offering guest discotings through the end of 2017
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Soterios Johnson




. Bill de Blasio @
0 @NYCMayor (_rotew ) ~
Our mornings just won't be the same without

SoJo's mojo. Best of luck to
@SoteriosJohnson, and congrats to

@uecdavis on landing a NYC legend.

T:48 AM - 26 fig 2018
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1,768 likes

mummydaddyme Mew fayvourite photo.
W We of course eouldn’t visit San
Francisco without getting a pholo with
tiwe oSt Tamous bndge in the workd,
Somione offered 1o take our pholo on
my pleane, normally we il fay no
thank yoL a5 we have 10 many a4 it is
but I'm 5o glad we didn™t this time, | just
love it. This is such an incredible
adventure fgr us, |51l can't beleve we
are here and [ know I'm-going ta
treasure this photo farever. We hired
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Digital 11 x
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@ Cannes
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Global Activations

Melbourne @



Greater China Network
9 Beijing

Chengdu q QVghsahnangha
Guangzhou 9 9 Taipei



w India Spotlight
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K AND DRIVE
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WATCH NOW
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CALIFORNIA

GLOBAL
[ READY

India










Travel Always Matters
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Top Export

$25.2 Billion|

International Visitor

Spending
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