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Methodology:
Omnitrak sources survey respondents from a managed panel provider 
to administer the ongoing Syndicated Resident Sentiment research. 

• Nationally representative sample of U.S. households.

• More than 144,000 U.S. households annually

• Data collected on key indicators

• California Sample Size: n=17,494

• Data in report reflects January 2023 – December 2023

Omnitrak’s Syndicated National Resident Sentiment Research

Omnitrak’s Syndicated National Resident Sentiment Research is an ongoing study of U.S. households that measures key 
indicators on how residents of perceive travel and tourism in their area.

Expertise:
• Omnitrak has played an instrumental role in the development, 

fielding and analysis of Resident Sentiment research nationally. It 
launched one of the first in Hawaii in 2009.

• Omnitrak has extensive experience conducting in-depth custom 
Resident Sentiment studies for states and cities across the U.S.
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High Low

Overview of Resident Sentiment Towards Travel 
& Tourism within the U.S. 



California Resident 
Sentiment on Travel 
and Tourism
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National

13%

32%
55%

Avg:

7.49

Pacific Division California

12%

31%57%

Avg:

7.59

11%

29%

60%

Avg:

7.67

Low Medium HighPositivity:

5Note: the Pacific Division (i.e., Alaska, California, Hawaii, Oregon, and Washington) is one of the nine census divisions defined by the U.S. Census Bureau.

Residents’ Overall Perception of the Travel & Tourism 
Industry within Their State



Residents’ Overall Perception of the Travel & Tourism 
Industry in Their Local Area

National

20%

33%

47%
Avg:

7.13

Pacific Division California

18%

34%

49%
Avg:

7.22

17%

33%

50%
Avg:

7.28

Low Medium HighPositivity:

6
Note: figures reflect residents view of the travel &  tourism industry in their local area where they live day to day. This local level measure differs from the state level measure on p. 5, which reflects 
their view of the industry within their respective state  



Residents’ Perception of Tourism’s Overall Impact 
on Them and Their Family

National

30%

37%

33%

Avg:

6.57

Pacific Division California

28%

38%

34%

Avg:

6.64

26%

38%

35%

Avg:

6.71

Low Medium HighPositivity:
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Tourism Economy

Jobs and Employment

Residents view the tourism industry 
as having a positive impact on the 
creation of jobs and employment 
opportunities

Residents recognize that tourism 
has a positive impact on generating 
tax revenue for the local economy

Low Medium HighPositivity:

Low Medium HighPositivity:

23% 20% 20%

27% 27% 27%

50% 52% 53%

National Pacific Division California

Creation of Jobs and Employment Opportunities

25% 23% 22%

28% 28% 27%

48% 49% 51%

National Pacific Division California

Generating Local Tax Revenue
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Impact on 
Increased 
Cost of Living 
Residents are aware that 
tourism can have negative 
impacts on their area.  

Many agree that tourism 
contributes to increased 
cost of living.

36%
30% 28%

26%
28% 28%

38% 42% 44%

National Pacific Division California

Low Medium HighAgreement:
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Quality of Life
Residents view tourism as 
an industry that enhances 
their quality of life

28% 28% 27%

30% 31% 31%

42% 41% 42%

National Pacific Division California

Low Medium HighAgreement:
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Quality of Life 
Impacts 

33% 32% 31%

29% 30% 30%

38% 38% 39%

National Pacific Division California

Contributes to Improved Living Standards

18% 17% 16%

25% 25% 25%

57% 58% 59%

National Pacific Division California

Creates Shopping, Dining, and Entertainment Opportunities

Low Medium HighAgreement:

Low Medium HighAgreement:
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35% 35% 33%

30% 30% 30%

36% 35% 36%

National Pacific Division California

Generating Funding for Schools

31% 30% 29%

30% 31% 31%

39% 39% 40%

National Pacific Division California

Funding Infrastructure Projects

28% 27% 26%

30% 31% 30%

42% 42% 43%

National Pacific Division California

Funding New Community VenuesTourism Impacts on 
Funding Community 
Venues, Schools, and 
Infrastructure

Low Medium HighPositivity: Low Medium HighPositivity:

Low Medium HighPositivity:
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Tourism Benefits 
Familiarity

Tourism Benefits 
Outweigh Negatives
It’s all about balance and reaching 
a desired state where the trade offs 
of tourism create more benefits 
than problems.

While residents recognize the 
benefits of tourism, they also seek 
to minimize the negative impacts of 
the industry on their  quality of life.

Low Medium HighFamiliarity:

Low Medium HighPositivity:

25% 25% 24%

28% 29% 29%

47% 46% 47%

National Pacific Division California

Tourism Benefits Outweigh the Negatives

25% 24% 23%

33% 34% 33%

42% 42% 43%

National Pacific Division California

Familiarity with Tourism Benefits
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Tourism 
Promotion
Residents understand and 
support continued tourism 
promotion.

Most residents agree that 
tourism should be actively 
promoted by their local 
government

21% 22% 21%

26% 27% 28%

53% 51% 51%

National Pacific Division California

Low Medium HighAgreement:

14



Resident 
Sentiment by 
California Region
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Low Medium HighPositivity:

Residents’ Overall Perception of Travel & Tourism Industry in Their State
California Regions

9% 14% 12% 12% 13% 10% 11% 16%
10% 9% 11% 13%

32% 34% 33% 29% 31% 29% 27%
35% 30% 28% 27%

43%

59% 52% 56% 59% 56% 61% 62% 48% 60% 63% 62%
44%

Central
Coast

Central
Valley

Deserts Gold
Country

High Sierra Inland
Empire

Los Angeles
County

North
Coast

Orance
County

San Diego
County

San
Francisco
Bay Area

Shasta
Cascade

7.71 7.36 7.54 7.63 7.35 7.69 7.78 7.19 7.72 7.89 7.68 7.30Avg:
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Low Medium HighPositivity:

Residents’ Overall Perception of Travel & Tourism Industry in Local Area
California Regions

17%
27%

21% 19% 22% 21%
14%

23%
11% 9% 16%

23%

37% 37%
26%

34%
19%

32% 33% 34% 30% 30% 34% 40%

46%
36% 53%

47%

59%
47%

53%
43%

59% 61% 50% 38%

Central
Coast

Central
Valley

Deserts Gold
Country

High Sierra Inland
Empire

Los Angeles
County

North Coast Orance
County

San Diego
County

San
Francisco
Bay Area

Shasta
Cascade

7.18 6.66 7.30 7.13 7.41 7.05 7.43 6.77 7.64 7.75 7.30 6.86Avg:

Note: figures reflect residents view of the travel &  tourism industry in their local area where they live day to day. This local level measure differs from the state level measure on p. 5, which reflects 
their view of the industry within their respective state  
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Low Medium HighPositivity:

Residents’ Perception of Tourism’s Overall Impact on Them & Their Family
California Regions

29% 34% 31% 27% 22% 27% 23%
33% 28% 24% 24% 27%

36% 38% 35% 40%
49%

37% 37%
47%

35% 40% 40% 46%

35% 28% 34%
33%

30%

35% 39% 20%
38%

35% 36% 28%

Central
Coast

Central
Valley

Deserts Gold
Country

High Sierra Inland
Empire

Los Angeles
County

North Coast Orance
County

San Diego
County

San
Francisco
Bay Area

Shasta
Cascade

6.55 6.33 6.56 6.64 6.79 6.72 6.91 6.39 6.75 6.79 6.76 6.52Avg:



22%
33% 24% 22% 27% 27% 20%

31%
18% 13% 20% 29%

25% 28% 23% 27%
15%

27% 28% 25% 26% 27% 29% 23%

53% 39% 52% 50%
58%

46% 52%
44%

55% 60% 51%
48%

CC CV DE GC HS IE LA NC OC SD SF SC

Generating Local Tax Revenue

Low Medium HighPositivity:
Tourism Impact on 
Economy, Cost of Living, 
and Employment
California Regions

23%
42% 31% 33% 22%

35% 25% 32% 21% 18% 27%
46%

29% 26% 25% 31%
17% 25% 28% 32% 31% 28% 29% 27%

48%
32% 43% 36% 61% 39% 47% 36% 48% 54% 44%

28%

CC CV DE GC HS IE LA NC OC SD SF SC

Contributes to Increased Cost of Living

Low Medium HighAgreement:
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21% 32% 25% 22% 35% 24% 18% 30%
13% 12% 18% 29%

28% 27% 21% 31%
14%

29% 26% 29% 25% 24% 28% 27%

51% 41% 54%
48%

51%
47% 56% 42% 62% 64% 54% 44%

CC CV DE GC HS IE LA NC OC SD SF SC

Creation of Jobs and Employment Opportunities

Low Medium HighPositivity:

Avg: 7.15 6.46 7.09 7.10 7.25 6.91 7.24 6.58 7.41 7.61 7.19 6.88

Avg: 7.13 5.97 6.61 6.41 7.79 6.30 6.93 6.37 7.11 7.39 6.80 5.72Avg: 7.17 6.62 7.16 7.14 7.01 7.01 7.44 6.37 7.70 7.75 7.34 6.77



Quality of Life 
Perceptions
California Regions

20

33% 41% 34% 33%
46% 33% 28% 33% 24% 24% 30% 41%

29% 28% 23% 30% 18% 28% 31% 24% 32% 33% 31% 23%

38% 31% 43% 37%
36%

39% 41% 43%
44% 43% 39%

36%

CC CV DE GC HS IE LA NC OC SD SF SC

Contributes to Improved Living Standards

Low Medium HighAgreement:

18% 26% 22% 17%
35%

18% 14% 21% 11% 11% 14% 25%

25% 24% 19% 24% 15% 23% 26% 26% 25% 22% 27% 25%

57% 50% 60% 59%
50%

59% 60% 53% 64% 67% 59% 49%

CC CV DE GC HS IE LA NC OC SD SF SC

Low Medium HighAgreement:

31% 34% 27% 29%
45%

29% 26%
38%

24% 21% 27% 35%

33% 30% 25% 29%
12%

30% 32% 23% 33% 33% 31% 31%

36% 36% 48% 42%

42%

41% 43%
39%

43% 46% 42% 34%

CC CV DE GC HS IE LA NC OC SD SF SC

Tourism Enhances Local Residents’ Quality of Life

Low Medium HighAgreement:

Creates Shopping, Dining, and Entertainment Opportunities

Avg: 6.38 6.41 6.83 6.67 6.09 6.64 6.82 6.22 6.83 6.99 6.77 6.31

Avg: 7.44 6.97 7.39 7.52 6.63 7.48 7.62 7.24 7.80 7.95 7.54 6.97Avg: 6.40 6.04 6.49 6.42 5.85 6.34 6.67 6.41 6.83 6.82 6.54 6.11



Tourism Impact on 
Funding Community 
Venues, Schools, and 
Infrastructure
California Regions

21

31% 34% 28% 26%
44%

29% 23%
42%

22% 19% 26% 36%

30% 31% 26% 30%
15%

28% 30% 19%
33% 33% 32% 26%

40% 35% 47% 44%

41%

42% 48%

38%

45% 48% 42%
38%

CC CV DE GC HS IE LA NC OC SD SF SC

Funding New Community Venues

Low Medium HighPositivity:

37% 38% 35% 35% 39% 36% 32% 44%
26% 29% 34% 39%

32% 28% 28% 32% 29% 27% 30% 29% 34% 34% 31% 25%

31% 34% 37% 34% 32% 37% 39%
27%

39% 38% 35% 35%

CC CV DE GC HS IE LA NC OC SD SF SC

Generating Funding for Schools

Low Medium HighPositivity:

31% 37% 28% 31% 34% 31% 26% 38%
23% 22% 29%

43%

34% 28% 27% 31%
15%

29% 30% 35% 33% 34% 32% 25%

34% 35% 46% 38%
51%

40% 43% 27% 44% 44% 39%
32%

CC CV DE GC HS IE LA NC OC SD SF SC

Funding Infrastructure Projects

Low Medium HighPositivity:

Avg: 6.66 6.35 6.77 6.87 6.40 6.69 7.04 5.98 7.06 7.14 6.81 6.39

Avg: 6.45 6.26 6.69 6.52 6.78 6.56 6.82 5.98 6.99 6.94 6.64 5.99Avg: 6.26 6.21 6.35 6.32 6.33 6.39 6.56 5.72 6.76 6.62 6.41 6.18



Tourism Benefits and 
Promotion
California Regions 21%

32% 26% 27% 18% 26% 23% 33%
21% 17% 20%

31%

34% 33% 24% 32%
21% 30% 33% 31% 34% 36% 35% 36%

45%
35% 49% 41% 61% 44% 44%

36%
45% 47% 46% 34%

CC CV DE GC HS IE LA NC OC SD SF SC

Familiarity with Tourism Benefits
Low Medium HighFamiliarity:

25% 29% 19% 21% 31% 23% 19% 22% 20% 17% 18% 27%

31% 26% 26% 26% 24% 27% 29% 24% 27% 27% 28% 22%

44% 45% 55% 52% 44% 50% 52% 54% 53% 56% 54%
51%

CC CV DE GC HS IE LA NC OC SD SF SC

Local Government Should Actively Promote Tourism

Low Medium HighAgreement:

22

25% 33% 27% 25%
40%

28% 22% 25% 21% 18% 22% 31%

32% 29% 25% 30%
16% 26% 30% 25% 30% 28% 30% 21%

43% 38% 48% 45%
44%

46% 47% 50% 49% 54% 49%
48%

CC CV DE GC HS IE LA NC OC SD SF SC

Benefits of Tourism Outweigh the Negatives

Low Medium HighPositivity:

Avg: 6.88 6.38 6.90 6.68 7.21 6.74 6.94 6.25 6.97 7.17 7.02 6.41

Avg: 6.90 6.81 7.28 7.18 6.60 7.08 7.25 7.35 7.26 7.45 7.31 6.93Avg: 6.86 6.45 6.90 6.93 6.44 6.79 7.03 7.01 7.12 7.34 7.06 6.75



Who Are 
California’s 
Positives and 
Negatives
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Length Lived in Area

*Indicates statistically significant differences

Identification of 
Positives vs Negatives

24

4%

17%

19%

18%

28%

13%

8%

18%

16%

16%

29%

13%

Less than 1 year*

1-4 years

5-9 years

10-19 years

20+ years

Entire life (born & raised)

53%
California residents who 
traveled in the past year 
are positive towards travel 
and tourism*

35%
California residents who 
have not traveled in the 
past year are positive 
towards travel and tourism*



7%

24%

19%

15% 16%

20%

10%

24%

18%

14%
16% 17%

18-24* 25-34 35-44 45-54 55-64 65+*

23%
19%

14%

25%

19%

42%

18%

11%

17%

12%

Less than
$50k*

$50-75k $75-100k* $100-150k* More than
$150k*

Age

Income Education

12%

20%

11%

37%

20%

23%

29%

12%

26%

10%

No college*

Some college - no degree*

Associate's degree

Bachelor's degree*

Post-graduate degree*

*Indicates statistically significant differences

Identification of 
Positives vs Negatives

25



Identification of 
Positives vs Negatives

Ethnicity/Hispanic Origin

54%

5%

18% 20%

51%

7%

14%

25%

Non-Hispanic
White

Black/
African-American

Asian/Pacific
Islander*

Hispanic*

Employment Status

55%

14%

18%

13%

39%

14%

19%

27%

Full-time*

Part-time

Retired

Not employed*

Children in Household

16% 19% 16%

64%

16% 15% 13%

68%

Age 0-5 Age 6-12* Age 13-17* None under 18*

*Indicates statistically significant differences 26



Trends in 
Resident 
Sentiment on 
Travel & Tourism
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Trends in Residents’ Overall Perception of the Travel 
& Tourism Industry…

within Their State
(average positivity rating)

within Their Local Area 
(average positivity rating)

28

Impact on Them & Their Family
(average positivity rating)

7.49

7.67

CY 2022 CY 2023

National California

7.20
7.13

7.35
7.28

CY 2022 CY 2023

National California

6.57

6.71

CY 2022 CY 2023

National California



Trends in Resident Sentiment on Travel & Tourism

29

Contributes to Increased Cost of Living
(average agreement)

Impact on Generating Local Tax Revenue
(average positivity)

Impact on Creation of Jobs and Employment
(average positivity)

Enhances Residents’ Quality of Life
(average agreement)

Creates Shopping, Dining, and Entertainment
(average agreement)

6.18
6.33

6.61
6.74

CY 2022 CY 2023

National California

7.43 7.44

7.50 7.52

CY 2022 CY 2023

National California

6.35 6.40

6.47 6.52

CY 2022 CY 2023

National California

6.69 6.70

6.72 6.71

CY 2022 CY 2023

National California

Contributes to Improved Living Standards
(average agreement)

6.97 7.09

7.19 7.27

CY 2022 CY 2023

National California

6.87 6.99

7.05 7.13

CY 2022 CY 2023

National California



Trends in Resident Sentiment on Travel & Tourism

30

Impact Funding Infrastructure Projects
(average positivity)

Impact on Funding New Community Venues
(average positivity)

Impact on Generating Funding for Schools
(average positivity)

Familiarity with Tourism Benefits
(average familiarity)

Benefits Outweigh Negatives
(average agreement)

6.39

6.56

6.51
6.65

CY 2022 CY 2023

National California

6.90 6.92

6.92 6.96

CY 2022 CY 2023

National California

7.24 7.24

7.18 7.19

CY 2022 CY 2023

National California

6.77

6.86

CY 2022 CY 2023

National California

Should be Promoted by Local Government 
(average agreement)

6.25
6.38

6.32
6.44

CY 2022 CY 2023

National California

6.60
6.75

6.69
6.83

CY 2022 CY 2023

National California
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